CHEMIST& 

DRUGGIST 


the  newsweekly  for  pharmacy 


?  BRITAIN'S  NO.  1 
BEST  SELLER  NOW 
COMING  TO  ALL 
SMALL  SCREENS 
NEAR  YOU! 


■HMRgft 


45ml  AND  75ml! 


SENSODYNE 


.iMiti^mHMJLHtitMatiiJiiMikwii^aia 


July  30, 1988 


A  SENSITIVE  STORY 


WITH  MASSIVE  APPEAL 


FOR  1  IN  4  ADULTS' 


STARRING  SENSODYNE 


ORIGINAL  AND  MINT 


[  AND  FEATURING 


RISING  STAR  SENSODYNE  F 


IN  75ml! 


UNIVERSALLY 


ACCLAIMED  BY  DENTISTS! 


GREAT  PERFORMANCE! 


IN  FAST-MOVING 


!  THE  ONE  AND  ONLY 


NAME  TO  STOCK! 


Distributors:  Stalford-Miller  Ltd., 
Hatfield,  Herts  ALIO  ONZ 


BRITAIN'S  NO.  1   BRAND  FOR  SENSITIVE  TEETH 


Boots  in  talks 
on  hospital 
'chemist'  shops 

All-party  group 
renews  call  for 
DHA/FPC  merger 

Cabinet  health 
post  for  Clarke 

Ballot  boost  for 
Unichem  scheme 


Brushing  up  on 
oral  hygiene 


(TST)  5.15 
nowiedge  ana 


Dr 

w  wild  flower 
i  (former  First 
ethey  indulge 
'ild  flowers  on 
Ice.  (TST) 

nit  the 
>f  excitement 
the  merger 
.  There's  still 
!  wedding  to 
TST) 

on  enjoyable 
iriers  as  the 
some  nasty 


91%  playing 
one  in  a  new 
st  biker  who 
)  (TST) 
10.35 
hose  bushy 

ng  genetic 
>  i  Spy.  1.0 
>n  golf  and 


St 


ark's  best 
a  the  big 

i  shook  it. 
ngle  word 

s  just 
who 

ears, 
and  his 
to  wed, 
guest  of 

^register 
hand  to 
best  fin- 

admit- 

3F* 

rch  20): 
ig  cash 
ut  it.  At 
self  in  a 
its  from 
re  been 
iotice  in 
artistic 
ingitto 


y  20):  A 


let 
will  be 


budgets. 

Figures  published  yes- 
terday  by   the  British 


our  key  tourist  target- 
would  stay  away. 


Tourist  Authority  show  But  they  have  clearly 
Britain  attracted  2.9  tightened  their  belts,  said 
million  ovBraimBm^sitszs^.  BTA  spokesman 


For  he  1 
plants  too, 
els  all  over, 
collecting 

When 
he  had 
home  for 
deiphini 

He  ap 
close  frit 
topher 
tor  of 
Horticu 
and  hi 
brough 
1981. 

At 


dialysis  machine  he  % 
linked  up  to  ewy  to- 
already  planning  learning  to 
and  playing  football  like  his  Over- 
pool  hero  John  Barnes. 

Gavin  could  be  home 
-which  1- 


We're  spending  1A  million  pounds 
telling  consumers  to  come  to  you. 
Are  you  ready  for  them? 


IF  BUYING  A  REALLY  EFFECTIVE 

TREATMENT  FOR  PILES  EMBARRASSES  YOU, 
PASS  THIS  NOTE  TO  YOUR  PHARMACIST. 
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ask  for  it  by  name. 

Anodesyn  is  acknowledged  to  be  a  truly  effective 
haemorrhoidal  preparation.  Its  triple  action  reduces 
swelling,  stops  itching  and  promotes  healing. 

Doesn't  all  that  make  it  well  worth  speaking  up  for? 
Try  it...  AN-O-DE-SYN.  There,  that  wasn't  difficult  was  it? 
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Contractors  will  not  have  been  surprised  to  learn  last 
week  (C&D,pl45)  that  the  usual  slow  progress  is 
being  made  towards  paying  pharmacists  for  keeping 
patient  medication  records  and  providing  a  domiciliary 
service  for  residential  homes  —  the  only  new  role  elements 
of  the  new  contract  for  which  payment  in  principle  was 
agreed  and  for  which  a  date  was  set.  Some  pharmacists  are 
already  rendering  one  or  other  of  these  services  (see 
Xrayser ,  pl88) ,  thereby  improving  the  quality  of  pharmacy 
practised  in  the  community.  It  behoves  both  Government 
and  the  Pharmaceutical  Services  Negotiating  Committee 
to  make  rapid  progress  towards  the  October  1  deadline. 
Windows  dressed  for  Spring  Local  Pharmaceutical 
Committee  Conferences  look  less  impressive  in  the 
Autumn  if  they  do  not  deliver!  With  the  Government 
question  mark  hanging  over  the  cost-plus  contract  its 
inability  to  at  least  respond  to  PSNC's  effort  to  determine 
the  ground  rules  (last  week,pl45)  is  ominous.  And  the  just 
announced  division  of  the  Social  Services  ministry  will  not 
speed  the  process  —  at  least  initially. 

The  various  PMR  systems  available  now  —  card  index, 


smart  card,  computer  file  —  all  vary  in  capacity,  running  and 
set-up  costs.  The  Government  probably  will  go  for  an 
average  payment,  whatever  the  system  employed,  with 
minimal  monitoring  because  little  public  money  is  on  offer. 
PMRs  were  just  one  of  the  baits  to  catch  the  contractorial 
whale.  Nevertheless,  many  pharmacists  will  continue  to 
invest  in  one  of  the  excellent  computer  software  packages 
on  offer,  despite  Government  delays  and  penny  pinching. 

Again  Xrayser  spells  out  why  servicing  residential 
homes  is  so  attractive  and  why  PSNC  prefers  that  new 
contracts  remain  with  pharmacists  currently  providing  the 
service.  However,  it  is  doubtful  whether  all  contractors 
provide  an  adequate  level  of  service.  And  so  tendering  for 
contracts  on  a  regular  basis  would  be  a  preferable  option. 
The  Society's  guidelines  are  fundamentally  sound  and 
provide  the  blueprint  on  which  pharmacists  committed  to 
a  domiciliary  service  can  model  their  practice. 

Those  who  emulate  the  Government  and  count  the  cost 
could  lose  out  if  they  do  not  now  invest  time  and  some 
capital  in  P^lRs  and  their  residential  home  service.  Private 
investment  is,  after  all,  often  a  means  to  an  end. . . 
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'Chemists'  in 
hospital:  talks  start 


Income  generation  by  health 
authorities  through  the 
commercial  exploitation  of 
hospital  premises  could  pave  the 
way  for  more  OTC  competition 
for  community  pharmacies  from 
"chemist-type"  developments  in 
large  hospitals. 

Boots  say  they  have  been 
approached  by  "many  health 
authorities"  seeking  the 
company's  involvement  in  income 
generation  schemes,  which  will  be 
encouraged  by  the  provisions  of 
the  Health  and  Medicines  Bill, 
currently  before  Parliament. 

In  a  statement  to  C&D  this 
week,  Boots  said:  "The  majority 
of  these  approaches  have 
concerned  the  establishment  of  a 
retail  pharmacy  within  a  hospital. 

"The  company  has  carefully 
considered  the  opportunities 
presented  and  is  now  undertaking 
exploratory  talks  in  principle  with 
some  health  authorities". 

Boots  say  that  depending  on 


the  outcome  of  these  talks  and 
subsequent  more  detailed 
investigations,  they  will  decide 
whether  to  proceed  further. 

One  health  authority  where 
exploratory  talks  have  started  is 
Liverpool.  District  pharmaceutical 
officer  Philip  Deeks  told  C&D  that 
there  have  been  discussions  with 
a  number  of  parties,  "but  this 
certainly  does  not  involve  an  FPC 
contract." 

Mr  Deeks  said  that,  like  other 
health  authorities,  Liverpool  was 
considering  income  generation 
schemes,  but  discussions  so  far 
had  centred  around  the  opening  of 
a  '  'chemist  type  shop" . 

Asked  whether  any  hospital 
pharmacy  activities  have  been 
included  in  discussions  —  the 
dispensing  of  out-patient 
prescriptions  is  one  area  that 
could  conceivably  be  hived  off  to 
the  private  sector  —  Mr  Deeks 
said  talks  were  at  a  "very  early 
stage",  but  such  ideas  had  not 


been  excluded. 

David  Coleman,  vice-chairman 
of  the  Pharmaceutical  Services 
Negotiating  Committee,  said  that 
the  Committee's  view  was  that 
independent  contractor  status  in 
the  family  practitioner  services 
was  important  and  should  remain 
so.  "One  would  be  reluctant  to 
see  health  authorities  getting 
much  involved  in  providing  these 
services." 

And  in  the  House  of  Lords 
recently,  Under  Secretary  for 
Social  Services  Lord 
Skelmersdale  reiterated  the 
Government's  view  that  there 
was  no  likelihood  of  competition 
for  community  pharmacies  from 
new  businesses  on  hospital 
premises. 

Health  authorities  could  lease 
out  premises  to  a  pharmacist,  but 
any  such  pharmacist  would  have 
to  apply  for  an  NHS  contract  in  the 
usual  way,  he  said  (C&D  July  16, 
p99). 


No  escape  from  health  charges 


A  threatened  revolt  by 
Conservative  backbenchers 
seems  unlikely  to  deter  the 
Government  from  forcing  the 
House  of  Lords  to  end  its 
resistance  to  charges  for  eyesight 
tests  and  dental  examinations. 

The  Government's  readiness 
to  make  a  determined  stand  on  the 
issue  and  secure  the 
reinstatement  of  the  provisions  in 
the  Health  and  Medicines  Bill 
which  the  Lords  deleted,  was 
signalled  by  Mr  John  Moore,  in  his 
last  major  speech  as  Social 


Services  Secretary.  He 
maintained  that  the  Lords  debate 
had  revealed  no  new  arguments. 

Mr  Moore  stated:  "We 
remain  of  the  view  that  it  is  right 
that  those  who  can  afford  to 
should  contribute  towards  the 
cost  of  sight  tests  and  dental 
examinations. 

"Our  proposals  rightly 
exempt  those  whose 
circumstances  are  such  that  they 
cannot  afford  to  pay.  We  do  not 
accept  that  those  who  are  not 
exempt  will  be  deterred  from 


seeking  treatment". 

Mr  Moore  also  emphasised 
that  the  new  charges  were  part  of 
a  "package"  which  would  make 
"a  significant  contribution  to 
improvement  in  primary  health 
care". 

The  Government  will  wait 
until  the  Bill  returns  to  the 
Commons  in  October  before 
deciding  how  to  react  to  the  other 
defeat  it  suffered  at  the  hand  of 
Peers  which  would  enable  reading 
glasses  to  be  sold  over  the 
counter  without  a  prescription. 


Essex  LPC 
delays  rural 
decision 

Essex  Local  Pharmaceutical 
Committee  has  decided  to  wait  for: 
a  meeting  with  Rural  Dispensing 
Committee  officials  beforejj 
deciding  on  its  next  step  in  trying1 
to  resolve  its  rurality  logjam. 

The  RDC  has  been  asked  to 
consider  55  appeals  against, 
rurality  decisions  taken  by  the) 
dispensing  subcommittee,  and  has: 
imposed  a  freeze  on  dispensing 
applications. 

LPC  secretary  Miall  Jamesi 
told  C&D  that  doctors,! 
pharmacists  and  FPC; 
representatives  would  be  meeting 
with  RDC  officials  on  August  4, 
and  find  a  way  forward  to  try  andj 
the  LPC  decided  this  week  to  wait! 
for  that  meeting  before  taking  any; 
"irrevocable  decisions" . 

Options  for  the  LPC  include: 
taking  out  a  court  order  impelling: 
the  RDC  to  process  the  appeals, 
and  withdrawing  all  but  those; 
appeals  most  likely  to  succeed. 


Emergency!  j 

A  plea  to  pharmacists  to  stock' 
injections  that  may  be  needed  for 
emergency  use  appeared  in  this 
week's  GP  magazine. 

A  doctor  cited  a  case  where  a 
dying  patient  needed  an  injection; 
of  hyoscine  to  ease  his  breathing . 
None  of  the  local  pharmacies  had; 
any  hyoscine  in  stock,  and  had  to 
contact  the  hospital  for  supplies. 

The  writer  said  he  is  aware: 
that  a  pharmacist  may  lose  money; 
by  stocking  small  quantities  of 
emergency  injections.  But  he 
mentions  a  pharmacist  who  does) 
this:  "...  as  part  of  the  service} 
provided  for  the  public. ' ' 

"I  wish  other  pharmacists  had 
the  same  attitude,"  he  concludes. 


 =  /a,  vjn 


"New  cylinder  for  Mr  Jackson,  please" 


Nitrate  use  noted 

by  Bulletin 


The  effect  of  nitrates  in  angina  and 
heart  failure  could  be  abolished  or 
reduced  in  duration  because  of 
tolerance,  and  so  careful  thought 
should  be  given  to  their  use, 
concludes  the  latest  Drug  & 
Therapeutics  Bulletin. 

Studies  suggest  that  tolerance 
can  be  avoided  if  blood  levels  of 
nitrates  are  allowed  to  fall  below 
their  therapeutic  level. 
Transdermal  patches  of  glyceryl 
trinitrate  were  designed  to  give  24 


hour  prophylaxis  against  angina, 
which  is  rarely  required. 

A  number  of  guidelines  for 
incorporation  into  data  sheets  are 
suggested:  isosorbide  dinitrate  or 
mononitrate  should  be  taken  only 
two  or  three  times  daily  and  the 
last  dose  with  the  evening  meal 
and  not  at  bedtime;  patches 
should  be  removed  at  bedtime  and 
patients  with  mainly  nocturnal  pain 
should  use  a  long-acting  nitrate  or 
patch  only  at  bedtime. 
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FAC  wants  more 
control  on  food  claims 


The  Government's  Food 
Advisory  Committee  (FAC)  is 
recommending  tighter  legal 
controls  on  nutritional  claims 
being  made  for  food.  A  report 
from  the  Committee  has  been 
circulated  for  comment. 

The  current  interest  in  all 
things  healthy  has  led  to  a  mass  of 
flashed  inconsistent  claims  on  food 
packaging  and,  says  FAC,  "the 
lack  of  any  standard  approach  not 
anly  creates  serious  difficulties  for 
the  consumer  but  also  causes 
problems  for  reputable  food 
manufacturers  who  want  to 
present  their  foods  as  favourably 
is  their  competitors  are  doing  but 
lo  not  want  to  mislead  and  run  the 
risk  of  legal  proceedings ' ' . 

Examples  of  inconsistencies 
nclude  "low  fat"  claims  for 
/oghurt  and  cheese  when  yoghurt 
:ontains  about  1  per  cent  fat  and 
rheese  15  per  cent. 

"Account  should  also  be  taken 
)f  claims  which,  although  factually 
:orrect,  were  misleading  because 


the  product  contained  substances 
having  a  similar  effect  for  example 
the  claim  'no  added  sugar'  when 
the  product  contained  added 
glucose,  honey  or  fruit  juice. 

The  report  sets  out  limits  and 
conditions  for  nutrient  content  of 
foods  for  each  type  of  claim.  So,  to 
be  able  to  carry  a  claim  of  "low 
fat"  or  "low  in  sugar",  for 
example,  a  food  should  contain  no 
more  than  5g  of  the  nutrient  per 
lOOg  or  normal  serving;  for 
saturates  the  limit  should  be 
reduced  to  3g  per lOOg. 

To  be  described  as  "low  salt" 
the  level  should  not  exceed  40mg 
per  lOOg.  The  Committee  says  it 
realises  the  salt  limit  is  stringent 
but  it  is  based  on  an  American  limit 
and  FAC  considers  that  it  would 
be  helpful  for  those  suffering  from 
high  blood  pressure  or  who  are  on 
low  sodium  diets. 

Upper  limits  of  O.lg  per  lOOg 
for  sugar  and  saturates ,  0 . 1 5g  for 
fat  and  5mg  per  lOOg  for  salt  are 
set  for  "free  from"  claims. 


Two  appeals 
on  relocation 
in  Evesham 

'harmacists  in  Evesham, 
Vorcestershire,  are  appealing 
gainst  two  relocation  applications 
y  pharmacies  in  the  town  which 
/ant  to  follow  doctors  planning  to 
love  their  surgery  nearer  to  a 
)cal  hospital. 

Hereford  and  Worcester 
'amily  Practitioner  Committee 
dministrator  Edward  Penny  told 
"&D  this  week  that  both 
pplications  from  Lloyds  of 
Ivesham  and  from  a  pharmacy  in 
'ort  Street  to  relocate  nearer  the 
Ivesham  Hospital  had  been 
pproved. 

Appeals  have  been  lodged 
gainst  both  and  are  due  to  be 
eard  on  September  6,  by  an 
ppeals  panel  set  up  by  the  FPC. 

Mr  Penny  explained  that  both 
harmacy  relocation  applications 
ad  been  approved  because  seven 
octors  planned  to  move  and  it 
/as  felt  that  there  would  be 
nough  work  for  two  pharmacies. 

Currently  the  seven  CPs 
ractise  from  two  surgeries  - 
ne  in  a  health  centre  in  the  town 
nd  the  other  on  the  same  side  of 
ne  river  as  Evesham  Hospital, 
'hey  plan  to  close  both  and  move 
earer  the  hospital  on  the 
ivonside  site. 


The  hospital  itself  used  to 
operate  on  two  sites  —  one  in  the 
town  and  one  at  Avonside. 
Recently  the  site  in  the  town  was 
closed  and  the  hospital 
consolidated  at  Avonside. 


Accused  two 
opt  for  trial 
by  jury 

A  pharmacist  and  a  company 
director  of  a  pharmacy  accused  of 
unlawfully  selling  drugs,  appeared 
at  Haringey  Magistrates  Court  on 
Friday. 

Pharmacist  Paul  Cohen  of  Paul 
Edwards  Chemists  at  194-196, 
Finehley  Road,  Golders  Green,  is 
accused  of  unlawfully  selling 
Benylin  and  Codis  tablets  on 
December  4  last  year. 

Company  director  Edward 
Goldberg  is  accused  in  that  while 
being  a  director  he  consented  in 
the  unlawful  sale.  The  company  is 
also  charged  with  unlawfully 
selling  the  drugs. 

Mr  Cohen  and  Mr  Goldberg 
elected  to  be  tried  by  judge  and 
jury,  but  the  company  asked  to  be 
tried  at  the  magistrates  court.  The 
bench  agreed  to  send  all  the 
charges  to  the  Crown  Court. 

Committal  proceedings  are 
expected  to  take  place  on 
November  14. 


Some  250  Vestric  staff  met  up  for  a  sports  day  recently  and  raised 
over  £250 for  a  local  charity.  Hosts  for  the  day  were  staff  from  the 
Reading  branch  of  the  pharmaceutical  distributors  who  welcomed 
teams  from  the  South  of  England.  Reading  branch  manager  Neil 
Dainty  is  pictured  here  (right)  presenting  the  money  raised  to  Alan 
Thorp  (left),  appeal  co-ordinator  of  the  Royal  Berkshire  Hospital 
150th  anniversary  appeal.  Pictured  centre,  left  to  right,  are  the 
sports  organisers  Geoff  King  and  Tony  Smith 


Renewed  call 
for  DHA/FPC 

meiger 


Pressure  on  the  Government  to 
merge  family  practitioner 
committees  and  district  health 
authorities  intensified  this  week 
when  the  House  of  Commons 
Social  Services  Select  Committee 
gave  its  support  to  the  proposal. 

In  a  report  published  on 
Thursday  the  Committee  called 
for  family  practitioner  services  to 
be  managed  as  part  of  the  NHS 
nationally  "and  at  local  level  the 
functions  of  DHAs  and  FPCs 
should  be  combined." 

The  Committee  states  that 
perhaps  the  greatest  single 
strength  of  the  NHS  —  ' '  and  one 
which,  interestingly,  has  recently 
been  receiving  attention  in  parts  of 
the  USA"  —  is  the  primary  health 
care  service  and,  in  particular,  the 


general  practitioner. 

While  accepting  that  the 
primary  health  care  service  was 
not  perfect,  the  Committee 
insisted  that  "nevertheless,  the 
fundamental  aspects  of  our  health 
care  system  must  be  retained." 

The  cross-party  Committee 
gave  a  warning  to  the  Prime 
Minister,  who  is  presiding  over 
the  Cabinet  review  of  the  NHS, 
not  to  depart  from  the  long- 
established  principles  upon  which 
the  service  has  been  based. 

It  states:  '  'We  believe  that  to 
be  politically  feasible,  any  new 
system  of  funding  or  delivering 
health  care  must  also  be  broadly 
agreed  between  the  major  political 
parties.  If  it  is  not,  it  may  not  stand 
the  test  of  time." 


NHS  'buy  outs'  plan  from  right 


Some  NHS  services,  such  as 
pharmacy  or  pathology,  could 
work  well  if  independently 
managed  by  those  working  within 
them,  according  to  12  Thatcherite 
Tory  backbenchers. 

The  privatisation  "a 
process  roughly  equivalent  to  a 
worker  buy-out  in  the  commercial 
sector"  —  is  suggested  in  a 
pamphlet  published  this  Thursday 


by  the  self-styled  "no  turning 
back"  group. 

The  group  endorses  the 
principle  that,  for  the  foreseeable 
future,  the  significant  proportion 
of  health  care  should  be  provided 
by  a  tax-funded  public  service  free 
to  patients  at  the  point  of  delivery. 
It  argues  for  greater  information 
for  patients  and  GPs  to  promote 
more  choice  of  treatment. 
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AMOXYCILLIN  250mg  &  500mg,  FRUSEMIDE  20mg  &  40mg 
NAPROXEN  250mg  &  500mg,  and  PENICILLIN  VK  250mg 

NOW  AVAILABLE  IN  NEW  ORIGINAL  PACKS. 


In  response  to  generic 
industry  developments, 
Kerfoot  Pharmaceuticals 
have  taken  a  lead  with 
the  introduction  of  the 
first  Original  Packs  in 
these  seven  genetic  products. 
All  are  available  Blister  Packed  in 
quantities  based  on  the  most 
frequent  prescription  size. 
The  products  are  packed  in 
Kerfoot's  new  distinctive  cartons, 
the  result  of  recent  research 


amongst  Community 
Pharmacists,  with 
clear  product  and 
strength  identification, 
patient  directions 
and  provision 
for  pharmacy  label. 
The  products  are  still  available  in 
bulk  packs  or  in  these  new  original 
packs.  Contact  Kerfoot  Orderline 
061-330  4531  or  your  local 
representative  for  details  of  our 
SPECIAL  INTRODUCTORY  OFFERS. 


F|  Kerfoot 

Pharmaceuticals 


OUR  QUALITY  -  YOUR  PEACE  OF  MIND 


Thomas  Kerfoot  &  Co.  Ltd.,  Vale  of  Bardsley,  Ashton-under-Lyne,  Lancashire  OL7  9RR 


NEWS 


Clarke  back  at  Healtl 
with  new  Cabinet  rank 


In  this  week's  surprise  re-shuffle 
of  the  Government,  former 
Health  Minister  Kenneth  Clarke 
has  become  Secretary  of  State  for 
Health  as  the  enormous  DHSS  is 
split  into  two  Departments  with 
two  Cabinet  posts. 

Mr  Clarke,  a  former 
Parliamentary  advisor  to  the 
Pharmaceutical  Society  and,  until 
Tuesday,  number  two  at  the 
Department  of  Trade  under  Lord 
Young,  returns  to  oversee  the 
health  service  he  served  as 
Minister  of  State  between  1982 
and  1985, 

The  splitting  of  the  DHSS, 
forecast  in  C&D  as  long  ago  as 
May  16,  1987,  with  health 
acheiving  Cabinet  status,  is  widely 
seen  as  a  reflection  that  the 
Government  wishes  to  counter 
challenges  that  it  does  not  care 
about  the  NHS. 

Secretary  for  Social  Services 
John  Moore  loses  half  his  job  — 
and,  according  to  the  political 
commentators,  his  ambitions  of 
following  Mrs  Thatcher  at  No  10 
—  but  remains  in  the  Cabinet  as 
Secretary  of  State  for  Social 
Services. 

Health  Minister  Tony  Newton 
is  promoted.  He  takes  Mr 
Clarke's  place  as  Chancellor  of  the 
Duchy  of  Lancaster  and  number 
two  at  the  DTI,  with  a  Cabinet 
post. 

Mr  Newton's  place  as 
Minister  of  State  for  Health, 
though  now  in  a  new  Department, 
goes  to  David  Mellor,  who  moves 
sideways  from  the  Foreign  Office. 
Mrs  Edwina  Currie  retains  her 
post  as  Parliamentary  Under 
Secretary  for  Health. 

'Forensic  skills' 

The  appointment  of  Mr  Kenneth 
Clarke  as  the  new  Secretary  of 


Kenneth  Clarke 


David  Mellor 


'A  minister  we  were  able  to 
work  well  with  in  the  past' 

State  for  Health  heralds  another 
period  of  hard  bargaining 
for  the  pharmaceutical 
industry. 

As  health  minister  in  the 
mammoth  DHSS  he  played  a 
central  role  in  the  negotiations 
which  led  to  the  curtailment  of  the 
use  of  brand  name  drugs  in  the 
NHS  through  the  introduction  of 
the  limited  list. 

Mr  Clarke,  48,  used  his 
forensic  skills  to  the  full  —  he  is  a 
QC  —  to  overcome  the  massive 
and  highly  expensive  PR  campaign 
conducted  by  the  Association  of 
the  British  Pharmaceutical 
Industry  against  the 
Government's  proposals. 

In  the  process  he  sternly 
rebuked  the  ABPI  for  trying  to 
intimidate  Conservative  MPs  by 
urging  GPs  in  their  constituencies 
to  identify  those  who  refused  to 
oppose  the  Government  scheme. 

Mr  Clarke  will  now  turn  his 
attention  to  securing  the  wider 
use  of  generics  in  the  NHS  —  an 
issue  currently  being  studied  by 
Touche  Ross,  the  accountants  and 
management  consultants. 

He  will  also  examine  proposals 
designed  to  make  ding  companies 
pay  for  research  undertaken  on 
their  behalf  by  hospitals. 

In  his  earlier  role  as  Health 
Minister,  Mr  Clarke  was  primarily 
responsible  for  piloting  through 
the  legislation  which  ironed  out 
the  legal  difficulties  associated 


with  pharmacist  contracts  — 
difficulties  which  would  not  have 
arisen  in  the  first  place  if  his 
opinion  had  been  allowed  to 
prevail  over  that  of  the 
Parliamentary  draughtsmen. 


Welcome! 


The  Royal  Pharmaceutical  Society 
and  the  Pharmaceutical  Services 
Negotiating  Committee  have 
welcomed  Mr  Clarke's 
appointment. 

The  RPSGB  welcomed  too 
the  separation  of  health  from 
social  security.  Secretary  and 
registrar  John  Ferguson  said  it 
was  especially  encouraging  that 
the  Government  had  at  last 
recognised  that  health  care  and 
the  health  care  professions 
merited  specific  attention  at 
Cabinet  level.  "Increased 
recognition  of  our  work  is  yet 
another  step  in  raising  the  public 
perception  of  professions  such  as 
pharmacy,"  he  said. 

In  congratulating  Mr  Clarke 
and  Mr  Mellor  on  their 
appointments,  Mr  Ferguson  said: 
"I  am  sure  we  shall  be  able  to 
work  as  effectively  with  them  as 
we  have  with  Mr  Newton,  with 
whom  we  had  a  good  working 
relationship,  with  mutual  respect 
for  each  other's  point  of  view. ' ' 

PSNC  vice-chairman  David 
Coleman  also  welcomed  the 
splitting  of  the  DHSS  as  a  greater 
recognition  of  health  and  the 
health  service. 

He  added:  "Kenneth  Clarke 
was  a  minister  we  were  able  to 
work  well  with  in  the  past  and  we 
are  pleased  to  see  his  appointment 
and  look  forward  to  working  with 
him  in  the  future.  We  also  had  a 
high  regard  for  Mr  Newton  and 
wish  him  well  in  his  new  job. ' ' 


National  drug 
company 
labour 


Anns 


The  establishment  of  a  national 
drug  company  with  monopoly 
powers  is  urged  by  the  Stoke-on- 
Trent  constituency  Labour  Party 
in  a  resolution  submitted  for 
debate  at  Labour's  annual 
conference  in  Blackpool  in 
October. 

The  resolution  urges  that  the 
new  company  should  be  the  sole 
supplier  of  basic  drugs  to  the  NHS 
and  that  any  private  medical  group 
requiring  such  drugs  should  be 
charged  at  a  rate  reflecting  the 
true  cost,  "taking  account  of  the 
drain  on  the  NHS  resources  that 
private  medicine  represents". 

The  resolution  also  suggests 
that  where  costs  of  drugs  affected 
by  patents  are  judged  to  be 
excessive,  the  new  company 
should  produce  similar  drugs  with 
"reasonable  compensation" 
being  paid  to  the  patent-owning 
company. 

The  Stoke-on-Trent  party  also 
wants  the  company  to  have  the 
right  to  control  drug  related 
research  within  state  funded 
bodies,  like  universities,  and  have 
the  first  option  on  the  products  of 
such  research. 

A  resolution  from  Coventry 
North-East  constituency  Labour 
Party  notes  the  ' '  massive  profits 
made  by  multinational  drug 
manufacturers  and  calls  upon  a 
future  Labour  Government  to 
implement  strict  controls  to  limit 
their  profit  margins. 

The  Coventry  party,  along 
with  other  constituency  groups, 
also  calls  for  the  immediate 
abolition  of  prescription  and  other 
charges. 

A  central  theme  of  other 
resolutions  is  the  need  for 
improved  financial  provision  for 
the  NHS. 


Evidence  for  feverfew 


Strong  evidence  that  feverfew 
( Tanacetum  parthenium)is 
effective  in  migraine  prophylaxis 
comes  from  the  results  of  an  eight 
month  trial  at  Nottingham 
University  Hospital. 

The  single  blind  cross-over 
trial  involving  59  patients, 
reported  in  the  Lancet  last  week, 
shows  treatment  with  feverfew 
was  associated  with  a  reduction  in 
the  number  and  severity  of 
migraine  attacks  and  in  the  degree 
of  vomiting,  although  the  duration 
of  individual  attacks  was  unaltered 


in  the  trial. 

There  was  a  24  per  cent 
reduction  in  the  number  of  attacks 
following  feverfew  treatment. 
There  was  also  a  non-significant 
tendency  towards  milder 
headaches,  but  a  significant 
reduction  in  nausea  and  vomiting 
accompanying  the  attacks.  In  17 
patients  with  classic  migraine 
feverfew  reduced  the  number  of 
attacks  by  32  per  cent.  For  42 
patients  with  common  migraine, 
feverfew  reduced  the  number  of 
attacks  by  21  per  cent. 
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'No  cause  for 
milk  alarm' 

A  small  number  of  dark  particles  in 
a  tin  of  Cow  &  Gate  Plus  babymilk 
were  merely  over-cooked  milk 
powder,  the  makers  say. 

Widespread  Press  coverage, 
particularly  in  the  Manchester 
area  where  the  product  was 
found,  has  given  mothers 
"unnecessary  cause  for 
concern",  say  Cow  &  Gate,  who 
add  that  the  preliminary  report  of 
Oldham's  Environmental  Health 
Office  had  confirmed  the 
company's  diagnosis. 

Cow  &  Gate  say  the  particles 
occur  occasionally  and  are 
completely  harmless.  QC  tests  on 
the  batch  were  "perfectly 
satisfactory". 

Mothers  requiring  further 
information  should  ring  Cow  & 
Gate  on  02214  68381. 


Ethnic  origin 
and  diagnosis 

Some  antihypertensives  are  less 
effective  in  afrocaribbean  patients, 
says  a  report  in  this  week's  Pulse 
magazine.  Afrocaribbean  patients 
have  a  higher  incidence  of  stroke 
than  Asian  or  white  patients,  but 
are  less  responsive  to 
betablockers  and  angiotensin 
converting  enzyme  inhibitors. 

For  instance,  larger  doses  of 
betablockers  are  needed.  The 
starting  dose  of  atenolol  is  usually 
200mg  in  Jamaica,  but  in  Europe  it 
is  only  50mg  (much  larger  initial 
doses  are  not  recommended),  the 
report  says. 

ACE  inhibitors  are  also  less 
effective  because  afrocaribbeans 
patients  have  less  plasma  renin. 
Suggested  antihypertensives  are 
diuretics  or  calcium  blockers. 

Doctors  are  also  advised  to 
take  ethnic  origin  into  account 
when  diagnosing  chest  pain.  The 
report  says  afrocaribbeans  have  a 
much  lower  incidence  of  heart 
attacks  than  whites  and  Asians  a 
higher  incidence. 


On  returns... 

The  National  Pharmaceutical 
Association  has  made  a  plea  to 
wholesalers  for  greater  flexibility 
in  applying  the  three-day  limit  on 
the  return  of  unwanted  medicines. 

The  NPA  disagrees  with 
claims  that  the  system  is  working 
well,  and  says  that  pharmacists 
are  often  lumbered  with  drugs, 
dressings,  etc  which  could  be 
redistributed  without  any 
prejudice  to  public  safety. 


TOPICAL  REFLECTIONS 


EEK!  EEK! 


Sorry!  I've  misspelled  it. 
EEC  it  should  be.  And  will 
undoubtedy  be  in  1992. 
When  it  comes  to  the 
concept  of  a  European 
Common  Market  —  one 
without  tarrif  barriers  with  a 
population  of  320  million 
people  —  then  I  look 
forward  to  our  new  "united 
states  of  Europe." 

There  must  follow  a 
rationalisation  of  money 
and,  perhaps,  to  a  lesser 
extent,  of  labour  costs.  But 
those  of  us  on  these 
relatively  small  offshore 
islands  will  have  to  pick  up 
our  skirts  and  learn  to  run  and  dance  to 
new  tunes  if  we  expect  to  maintain  or 
improve  our  living  standards.  We  won't  be 
able  to  blame  the  Government  if  we  fail.  It 
is  telling  us  loud  and  clear  to  get  cracking 
now  if  we  don '  t  want  to  see  our  traditional 
markets  bitten  into  by  our  new  colleagues 
(last  week,  pl70). 

I  can't  see  the  multiple  pricing  policies 
of  drug  manufacturers  lasting  after  that 
date  either,  so  suggest  our  PI  wholesalers 
concern  themselves  with  making  their 
bucks  while  they  can.  In  the  meantime, 
according  to  the  delicious  letter  from  Brian 
Lewis,  published  last  week,  API 
members  can  show  me  the  way  to  go 
home  to  the  tune  of  £6,000  extra  profits  a 
year  ...  Or  does  he  mean  £6,000  extra 
savings  for  the  Government? 


Fraud 


Nothing  causes  me  more  pain  than  the 
knowledge  that  there  are  pharmacists 
who  are  cheating  in  the  supply  of  products 
on  prescription.  Short  changing,  whether 
in  money  or  goods,  is  fraud.  If  we  are 
frank,  most  of  us  would  acknowledge  we 
have  made  mistakes,  and  inadvertently 
given  out  say  30  tabs  on  a  thirty-day 
treatment,  when  perhaps  the  dose  was 
"bd".  But  honest  mistakes  are  rare  — 
say  one  in  20,000? 

If,  as  a  result  of  larger  quantities  being 
prescribed,  we  find  ourselves  short  on  an 


individual  item,  surely  the 
universal  practice  now  has 
to  be  to  issue  some  sort  of 
note  to  the  patient,  indi- 
cating supply  will  be  made 
on  demand?  The  fact  we 
have  to  re-dispense  later, 
with  no  fee  or  container 
cost,  is  a  penalty  laid  unfairly 
on  us  when  GPs  try  to  cut 
dispensing  costs  by  order- 
ing for  longer  periods.  But 
the  publicity  given  by  the 
BBC  (last  week,  pl46) 
demands  immediate  action  if 
anyone  is  found  guilty.  The 
allegations  are  a  dirty 
business  which  trades  on 
the  integrity  which 
honourable  pharmacists 
have  spent  a  lifetime 
establishing. 


Patient  records 

When  I  started  in  pharmacy  millions  of 
years  ago,  my  boss  used  to  write  up  every 
script,  and  index  them  daily.  Actually,  he 
didn't  —  I  did.  I  was  told  it  was  the  way  to 
learn!  Maybe  it  was,  but  the  tedium!  Yet 
for  the  last  ten  years  I  have  recorded  all 
the  scripts  from  the  various  nursing 
homes  etc,  accounting  for  perhaps  a  third 
of  my  turnover  and  well  over  half  the 
elderly  patients  at  risk.  I  also  record 
colostomy  items  and  surgical  hosiery. 

All  these  records  are  done  by  hand, 
but  by  dictating  to  each  other,  members  of 
staff  and  myself  have  become  incredibly 
fast  and  accurate  in  making  the  records. 
They  are  an  essential  check  and 
enormously  valuable  as  a  reference  for 
strengths  and  dose,  if  these  are  omitted 
from  current  scripts. 

In  a  note  from  Liverpool  LPC  I  learn 
some  pharmacists  use  cards  for  recording 
while  others  are  game  enough  to  trust  the 
computer.  My  own  gut  feeling  about 
computers  is  that  they  are  too  anonymous 
and  far  too  vulnerable  to  cack-handed 
users  who  can  find  bugs  in  programs  that 
can  louse  up  records  quicker  than  a  forest 
fire.  Paper  records  take  a  lot  of  beating 
and,  better  still,  you  know  by  the 
handwriting  who  made  the  entry! 
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Balm  for 
Balsam 

Wella  are  running  an  onpack 
promotion  for  Wella  Balsam 
shampoo,  and  each  of  the  three 
Wella  Balsalm  variants  will  have 
minipaek  samples  of  the  matching 
shampoo  or  conditioner  attached 
to  the  neck  of  the  bottles. 

The  minipacks,  which  contain 
enough  for  one  application,  also 
incorporate  a  15p  off  coupon 
which  the  consumer  can  redeem 
against  their  next  purchase  of 
either  a  Balsalm  shampoo  or 
conditioner. 

Wella  are  also  continuing  their 
television  campaign  for  Balsam 
shampoos  and  conditioners  which 
was  first  shown  in  January.  This 
second  burst  of  advertising 
features  the  "designer  label" 
commercial,  says  Wella,  and  will 
be  back  on  screen  from  August. 
Wella  Great  Bntam.  Tel:  0256 
20202. 


Dr  White's 
and  Unichem 

Unichem  are  offering  members  a 
special  deal  on  the  Dr  White's 
range  throughout  August  —  buy 
10  packs  and  get  one  pack  of 
Alldays  30  size  free. 

The  offer  is  only  available 
through  the  sales  force,  and 
Unichem  say  representatives  will 
be  calling  on  all  members.  The 
exclusive  launch  offer  on  the  new 
V05  CFC-free  hairspray  is 
continued  for  a  second  month 
through  August,  again  only 
through  the  sales  force.  Unichem 
Ltd.  Tel:  01-391  2323. 

Agony  aunt 

Kodak's  very  own  agony  aunt, 
"Dr  Iain",  will  be  helping 
disappointed  photographers  this 
Summer.  "Dr  Iain"  will  handle 
any  type  of  photographic  enquiry 
and  will  supply  useful  tips  on 
improving  photographic  quality. 
Dr  Iain's  Darkroom ,  11a  West 
Halkin  Street,  London  SW1X8JL 


Lancome  smoulder 
with  Rossellini 


Lancome  have  chosen  "Blue 
Velvet"  actress  Isabella  Rossellini 
to  present  their  Autumn 
Collection  called  Noirs  Couleurs. 

Lancome  sum  up  their  new 
collection  as  wonderful  inky  blues 
or  ochre  and  bronze  with  dark 
lashes.  And  they  say  that  lip 
colours  are  either  "startling"  in 
deep  plums  and  roses,  or  simple  in 
natural  or  caramel  shades. 

New  eyeshadow  duos  in  the 
Jeux  d'Ombres  range  (£8.50) 
include  Bleu  Polaire;  Bleu  de 
Chine,  Brun  de  Sienne;  and 
Bronze  d'Or. 

New  lipsticks  in  the  Rouge  a 
Levres  range  (£5.95)  include 


Nocturne  Nacre;  Beige 
Impromptu;  and  Rose  Arabesque. 
And  there  is  a  new  Pinceau  Rouge 
designer  Lipbrush  (£9.95)  called 
Brun  Fusain. 

Nail  colours  (£4.95)  are 
presented  in  Fantaisie; 
Arabesque;  Naturel  and 
Resistante,  and  there  is  a  new 
Immencils  mascara  (£7.75)  called 
Brun  Intense,  together  with  a  kohl 
crayon  in  Chatain  (£5.75). 

Blush  Eclat  blusher  (£10.95)  is 
now  available  in  Bois  de  Rose  and 
Rose  Petale,  and  Poudre  Majeur 
Compact  (£13.50)  is  available  in 
sable.  Lancome  (England).  Tel: 
01-6298867. 


PRESCRIPTION  SPECIALITIES 


New  Sorbsan 

Steriseal  have  introduced  Sorbsan 
ribbon  1412,  a  calcium  alginate 
(seaweed)  dressing  for  the 
treatment  of  wet  cavity  wounds. 

Sorbsan  ribbon  is  available  in 
boxes  of  20  (£50  trade),  packed  as 
four  by  five  pieces  of  ribbon  plus 
sterile  probes.  It  is  not 
prescribable  on  FP(10)s.  Steriseal 
Ltd.  Tel:  0527  64222. 

Zantac  injection  is  now  a  lighter 
colour  because  of  enhanced  colour 
stability  of  the  ranitidine  used  in  its 
manufacture.  On  exposure  to  light 
the  injection  may  appear 
yellowish,  say  Glaxo  Laboratories 
Ltd.  Tel:  01-422  3434. 

Cyclogest  200mg  and  400mg 


suppositories  are  to  be  sold  in 
packs  of  15  (£5.40  and  £7.83 
trade)  instead  of  12s.  Hoeehst  UK 
Ltd.  Tel:  01-570  7712. 

CP  Pharmaceuticals  Penicillin  VK 
Elixir  125mg  and  250mg/5ml  have 
been  reformulated  to  remove  the 
dve  and  will  now  be  colourless. 
CP  Pharmaceuticals  Ltd.  Tel: 
0978661261. 

Granuflex  packs  coded  S121  are 
hospital  packs.  Those  coded  S141 
are  community  packs,  included  on 
the  Drug  Tariff,  say  Squibb 
SurgicareLtd.  Tel:  051-6772207. 

Amoxil  500mg  dispersible  tablets  in 
blister  packs  of  21  (£7.71  trade) 
will  be  introduced  as  current 
stocks  of  30s  are  exhausted,  say 
Bernard.  Tel:  01-560  5151 . 


Keep  a  di 
with  Anais 
Anais 

Parfums  Cacharel  have  created  an 
Anais  Anais  diary,  to  complement 
the  "sentimental"  quality  of  its 
perfume. 

The  diary  has  been  designed  in 
Reveries  fabric,  is  trimmed  with 
leather,  and  will  be  offered  free 
with  every  purchase  of  eau  de 
toilette  100ml  spray  (£27.50). 

The  journal  comprises  seven 
sections  including  a  calendar  and 
diary;  a  day  planner;  a  beauty  and 
fragrance  section;  a  lifestyle 
section;  a  horoscope  and  a  special 
occasions  reminder.  And  it  has 
been  designed  to  hold  additional 
inserts  and  other  "personal 
planner"  facilities  currently 
available  on  the  market. 

The  journal  will  be  available  at 
all  Parfums  Cacharel  stockists 
throughout  the  country  from 
September  26,  for  two  weeks, 
while  stocks  last.  Parfums 
Cacharel.  Tel:  01-937 5454. 


Snappy 
guide 

Single  copies  of  a  guide  to  Kodak 
photographic  products,  aimed 
primarily  at  people  with  a  serious 
interest  in  photography,  are 
available  free  from  Kodak  Ltd. 
Consumer  Services,  Tel:  0442 
61122. 
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COUNTERPOINTS 


Red  Kooga's 
on  Radio  4 

Dr  Stephen  Fulder,  an  authority 
on  oriental  remedies,  is  currently 
engaged  on  a  nationwide  Press 
and  radio  tour  to  promote  his 
latest  book  "Ginseng,  the  magical 
herb  of  the  East".  The  tour  has 
been  sponsored  by  English 
Grains,  and  will  include  a  series  of 
reader  and  listener  competitions 
featuring  Red  Kooga  products. 

BBC  Radio  4's  Woman's 
Hour,  Piccadilly  Radio,  Capital 
Radio,  LBC,  Radio  Oxford  and 
Metro  Radio  are  among  stations 
Dr  Fulder  will  be  speaking  on.  The 
Manchester  Evening  News,  Chat 
Magazine  and  Sunday  People 's  Go 
supplement  are  to  carry 
interviews  and  related  Red  Kooga 
competitions.  English  Grains  Ltd. 
Tel:  0283  221616. 


Fun  slippers 

Kekko  are  offering  their  Autumn 
range  of  slippers,  with  free 
delivery  on  orders  over  £100 
trade.  The  range  retails  at  from 
£2.99  to  £8.99  and  details  animal 
figures  and  other  'fun'  motifs.  E  & 
L  Ltd.  Tel:  0533  602970. 


Pretty  Polly 's  Galaxy  Range  of  tights  and  stockings,  will  be  presented 
in  new  bold  and  attractive  packaging  this  Autumn.  A  new  logo  stripe, 
featured  on  each  pack,  gives  the  product  strong  corporate  identity  while 
doubling  as  an  effective  colour  coding  selection  system,  the  company 
says.  Pharmagen  Ltd.  Tel:  021 356 0478. 


Tefal  turn 
the  scales 


Tefal  are  offering  electronic 
kitchen  and  bathroom  scales 
operated  by  micro-sensors  in  a 
steel  bar. 

There  are  two  models  in  the 
kitchen  range,  the  Microtouch 
(rrp  £38.95)  and  the  Microtouch 


Deluxe  (rrp  £48.95),  which  can 
convert  any  recipe  quantities  into 
that  required  for  a  number  of 
persons. 

The  top  of  the  range  of  the 
bathroom  scales  can  speak  your 
weight  and  your  weight  loss  or 
gain  from  a  previous  weighing  (rrp 
£79),  the  company  says. 

Tefal  say  that  they  are  poised 
to  attract  the  independent  chemist 
with  an  aggressive  sales  and 
marketing  drive.  Tefal  (UK)  Ltd. 
Tel:  0753  44100. 


Epopa 
pops  up! 

Vitalia  have  launched  Epopa  into 
their  health  supplement  range. 
Presented  as  soft  gelatine 
capsules  (30  £4.99),  the  product 
contains  safflower  oil  (linoleic  acid) 
200mg;  salmon  oil  lOOmg;  borage 
oil  (min  20  per  cent  GLA)  lOOmg; 
evening  primrose  oil  lOOmg; 
natural  vitamin  E  lOmg;  and 
nicotinic  acid  2mg.  Epopa  is 
targetted  at  people  prone  to  heart 
trouble  and  smokers,  say  Vitalia, 
with  the  synergistic  effect  of  three 
lipid  lowering  agents.  Vitalia  Ltd. 
Tel:  0442  231155. 
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ATTENTION  SALES,  MARKETING  4  BRAND  MANAGEMENT 

YOUR  OBSOLETE  &  RESIDUAL 
STOCK  PROBLEMS  SOLVED! 


WE  SEEK  BULK  STOCKS  &  PARCELS  OF  CONSUMER  GOODS  IN  THE  FOLLOWING  AREAS: 

TOILETRIES  &  HOUSEHOLD  CLEANING  AIDS  •  PERFUMES  &  COSMETICS 


★  EXPIRED  COUPON/COMPETITION  PACKS 

★  OBSOLETE  PROMOTIONS 

★  EXPORT  PACKS 

★  OWN  LABEL  OVER-RUNS 


*  DISCONTINUED  PRODUCTS  &  DESIGNS 

*  PRICE  MARKED  PACKS 

*  SUBSTANDARD  BATCHES 

*  PRE  PQD  &  CFC  AEROSOLS 
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CONFIDENTIALLY  ASSURED 
;  DECIS0NS 


WE  ALSO  BUY  -  HOUSEWARES,  TOYS,  FANCYGOODS,  DIY,  STATIONERY  &  PAPER  GOODS,  ELECTRICALS,  FOOD  &  CONFECTIONERY 

*  CONTROLLED  DISTRIBUTION  AND  BRAND  PROTECTION    *  FAVOURABLE  PAYMENT  TERMS 

*  60  YRS  EXPERIENCE  IN  CLEARANCE  STOCKS  ★  UNLIMITED  FUNDS 
SURPLUS  CAPACITY?  EXCLUSIVE  PRODUCTS  SOUGHT 

CONTACT  STEPHEN  RICHARDSON  Cs 


EAGLE  BROS  LTD 


A  SERVICE  TO  THE  TRADE  FOR  OVER  60  YEARS  EST.  1919 


©  Ross  House,  Loughborough  Street,  Kennington,  London.  SE11 5U 
g  TEL:  01  582  9400  ffif&!t121Sig5 
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The  latest  chapter  from  the  No.l  best  seller. 


The  Anadin*  success  story  continues. 
We've  launched  our  latest  product.  Anadin 
Paracetamol.  New  Anadin  Paracetamol  gives  us  a 
clear  advantage  in  this  highly  competitive  market. 

Because  our  famous  micro-thin  coating 
makes  it  easy  to  swallow.  And  it's  powerful  on  pain. 
Gentle  on  the  stomach. 

We're  so  confident  of  Anadin  Paracetamol 
that  we  have  a  launch  spend  of  £2  million  starting 
in  August.  On  TV  advertising  alone. 

We've  always  been  a  best  seller.  So  stock 
up  now  on  New  Anadin  Paracetamol.  And  watch 
the  royalties  come  rolling  in. 


£2  MILLION  TV  PROMOTION 


Whitehall 

LABORATORIES 


COUNTERPOINTS 


Oh,  Clifford! 

Clifford  the  Dragon  will  be  on  TV 
during  August  with  a  £0.5m 
spend.  Clifford  will  be  appearing 
nationwide  on  Channel  4  and  as 
ever,  will  woo  the  lovely  maiden 
with  a  little  help  from  Listerine, 
say  Warner-Lambert  Health  Care. 
Tel:  0703  619796. 


Ribena 

berries  star 

Beecham  Bovril  Brands  are 
backing  their  Ribena  tetra  packs 
with  a  £lm  television  advertising 
campaign  this  Summer  with  a 
commercial  featuring  the  cartoon 
Ribenaberries.  Beecham  Bovril 
Brands.  Tel:  01-5605151. 


Chemists  get 
a  Flix  fix 

Searle  Consumer  Products  have 
introduced  Flix  granular,  a 
sweetener  containing  aspartame . 
It  is  packed  in  red,  white  and  blue 
jars  (40g  £0.84)  and  is  available  to 
multiple  pharmacies  by  direct 
order,  say  Searle  Consumer 
Products.  Tel:  0494  211124. 


light'  on  TV 

Lucozade  light  is  on  national 
television  for  six  weeks  to  the  end 
of  August  with  the  advertisement 
reflecting  the  extended  consumer 
profile  for  which  the  new  product 
has  been  introduced  say  Beecham 
Bovril  Brands.  Tel:  01-5605151. 


ON  TV  NEXT  WEEK 


G  TV  Grampian 
B  Border 
C  Central 

CTV  Channel  Islands 
LVVT  London  Weekend 


U  Ulster 
G  Granada 
A  Anglia 

TSVV  South  West 
TTV  Thames  Television 


STV  Scotland 

(central) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 


C4  Channel  4 

TV-am  Breakfast              TT  Tyne  Tees 

Television 

Andrex: 

All  areas 

Bisodol: 

TTV, TSVV 

Dettol:      GTV.U,  STV,  B.G.Y.C.A,  HTV,  TSVV,  TVS,  LWT.TTV.TT 

Dentu-Creme: 

All  areas 

Disprol: 

All  areas 

Freestyle: 

STV,G,A,HTV,TVS,LWT 

Just  for  Men: 

IT. CI 

Lanacane  Cream: 

STV,A,C4 

Lana-Sting: 

TT.C4 

Limara: 

G,Y,C,HTV,TVS,TTV,TT 

Loving  Care: 

GTV,U,STV,B,G,C,TT,TV-am 

Natrei  Plus: 

All  areas 

Odoreaters  Trainer  Tamers: 

GTVU,STV,BTV,G,Y,A,HTV,TSW,TVS,TT,C4 

Oxy: 

All  areas  except  TV-am 

PR  Freeze  Spray: 

G 

Radium  B: 

G,Y,TT 

Reach  toothbrushes: 

C, A, TVS, LVVT, TV-am 

Right  Guard: 

STV.B 

Senokot: 

All  areas 

Sensodyne  toothpaste: 

All  areas 

Solpadeine: 

All  areas 

Stickers  false  nails: 

All  areas 

Super  Poli  Grip: 

All  areas 

Sweetex: 

STV,B,G,Y,C,A,HTV,TSW,TVS,TTV,TT,C4 

TCP  Liquid: 

GTV.U.STV.B.G.Y.C.A.HTV.TSW.TVS.TTV, 

TT,  TV-am 

Vapona: 

TV-am 

Vosene: 

TV-am 

■i 


Brushing  up  on  visibility 


As  every  pharmacist  knows, 
toothbrushes  are  one  of  the  most 
difficult  group  of  products  to 
merchandise.  Now  Oral-B  have 
set  out  to  solve  this  retailing 
problem  with  a  new  merchandiser 
designed  to  be  compact  while 
holding  products  securely,  so  they 
remain  visible  to  consumers. 

The  system  is  made  up  of  four 
separate   units  designed  to 


accommodate  six  dozen  each  of 
Plus,  Right  Angle,  Oral-B  Original 
and  children's  brushes.  The 
merchandiser  for  Right  Angle  and 
Original  comes  pre-filled. 

The  units  slot  together  and  tilt 
backwards  ensuring  product 
visibility. 

They  will  be  available  from 
August  from  representatives  or 
direct.  Oral-B.  Tel:  0296432601. 


Polaroid  act 
on  Impulse 

Polaroid  are  launching  a  new 
instant  camera  and  film  to  be 
available  in  September. 

The  Impulse  camera  is  aimed 
at  20-40  year  olds,  says  the 
company,  and  is  to  come  in  fixed 
focus  (£40-£45  retail)  and 
autofocus  (£55-£60)  models. 
Available  in  grey  or  black  finish, 
the  camera  features  pop-up 
electronic  flash,  telescopic 
viewfinder  so  the  user  can  see  the 
picture  framed  when  taking  a 
photograph,  and  self  timer  on  the 
autofocus  version. 

The  camera  is  to  be  supported 
by  a  poster  campaign  which 
Polaroid  say  is  to  be  the  most 
extensive  they  have  undertaken 
to  date. 

The  new  camera  takes  600 
Plus  film  (£7,99  for  pack  of  ten 
exposures)  which  can  also  be  used 
with  the  existing  600  series 
cameras.  The  600  film  is  to  be 
phased  out,  say  Polaroid. 

Accessories  for  the  Impulse 
are  to  include  a  filter  set,  case, 
neck  strap  and  table  top  tripod. 
Polaroid  (UK)  Ltd.  Tel:  0727 
59191. 

Beecham  are  removing  all 
artificial  colours  from  their  range 
of  Veno's  cough  mixtures  and 
packs  will  be  flashed  "no  artificial 
colours".  Beecham  Health  Care. 
Tel:  01-560  5151. 


Batteries  — 
off  the  peg! 

Chrissy  Levett  a  design  student  at 
the  Royal  College  of  Art,  was  the 
winner  of  a  £500  Ever  Ready 
competition  to  design  a  Gold  Seal 
T  shirt. 

A  limited  edition  of  1,000  "T 
shirts  have  now  been  made  up  and 
will  be  distributed  through 
competitions,  reader  offers,  and 
through  a  separate  Gold  Seal 
'  Busker  of  the  Year'  Award  which 
is  being  run  this  Summer. 

Chrissy  is  seen  here  modelling 
her  winning  design  surrounded  by 
other  entries.  Ever  Ready  Ltd. 
Tel:  01-8828661. 
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NOT  A 


OFFER. 

(THIS  ONE  LASTS  FOR  A  WHOLE  MONTH.) 


Yet  another  first  for  UniChem  chemists.  This 
time  on  the  Dr  White's  range. 

It's  an  offer  that's  too  good  for  words.  And  lasts 
right  through  August. 

You  simply  must  talk  to  your  UniChem 
representative.  He  has  all  the  tantalizing  details. 

Exclusively. 


UniChem 

UniChem  Ltd,  UniChem  House,  Cox  Lane,  Chessington 
Surrey  KT9  1SN.  Tel:  01-391  2323. 
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COUNTERPOINTS 


New  for  'Junior7 
from  Heinz 


tion  wipes 


new  t§ 
range 

The  Vantage  babycare  range  now 
includes  baby  lotion  wipes  and  a 
200  pack  of  nappy  liners. 

The  wipes  contain  a  gentle 
cleanser  and  a  moisturiser 
formulated  to  be  kind  to  babies' 
skin,  say  Vantage,  who  point  out 
that  they  can  be  used  by  adults  for 
facial  cleansing  too. 

Made  by  Smith  &  Nephew,  as 
are  the  non-moisturising  Vantage 
baby  wipes,  the  new  lotion  wipes 
have  a  clean  "baby"  lanolin 
perfume,  and  are  packed  in  drums 
of  80  (£1.45)  and  boxed  in  12s. 

Vantage  say  that  the  nappy 
liners,  packed  in  polythene  bags  of 
200,  mean  double  the  quantity  and 
added  vaJue  for  money.  New  200s 
are  priced  at  £1.39  compared  to 
£0.99  for  traditional  100s. 

Vantage  nappy  liners  are  made 
by  Merrell  &  Pardoe  and  are 
available  in  outers  of  five.  Vestric 
Ltd.  Tel:  0928  717070. 


Seabonding  it 

Combe  International  are  currently 
running  a  sampling  for  their 
Seabond  denture  fixative  seals 
through  women's  magazines. 
Respondents  to  the  offer  receive 
sample  packets  of  two  upper  and 
two  lower  seals.  The  company 
claims  that  80  per  cent  of  denture 
wearers  who  try  the  product  re- 
purchase. Combe  UK  Ltd.  Tel: 
01-6802711. 


Boehringer  Ingelheim 's 
updated  1988  edition  of  their 
"Guide  to  drugs  in  breast 
milk ' '  is  now  available ,  free ,  as 
a  wall  chart  or  pocket  folder, 
from  the  Field  Services 
Department,  Boehringer 
Ingelheim  Ltd.  Tel:  0344 
424600. 


Heinz  Baby  Foods  are  introducing 
two  new  Junior  ranges  backed  by 
£2m  of  Press  and  television 
advertising  and  sampling. 

Junior  Savoury  Specials 
(£0.21)  follow  on  from  the 
Strained  Savoury  Specials  range 
and  are  said  to  provide  tasty  and 
well  balanced  teatime  and  light 
meals  for  older  babies  with  larger 
appetites.  The  range  consists  of 
six  125g  cans:  spaghetti 
bolognese;  chicken  and 
sweetcorn;  cheesy  pasta  and 
tomatoes;  cheese,  bacon  and  egg; 
spaghetti  hoops  and  sausage,  and 
baked  beans  and  bacon. 

The  new  163g  Junior  Jar 
(£0.28)  also  makes  its  debut  to 
complement  the  junior  can.  The 
six  varieties  are  available  in:  beef 

Double 
trouble 

'  'Wickedly  wild  shades  inspired  by 
burnished  metals,  precious  jewels 
and  molten  metallics"  are 
promised  by  Max  Factor  in  their 
new  Double  Trouble  range  for 
Autumn. 

Lipstick  and  matching  nail 
polish  will  be  available  in  Rusty 
Rumours,  a  copper  colour  with 
gold  dust  highlight;  Red  Faced  in 
gleaming  orange/red  and  Hot 
Gossip  in  gold  sparked  ruby, 
(swivel  lip  £0.99;  push-up  lip 
£0.79;  and  nail  polish  £0.99). 

Blusher  will  be  available  in  a 
soft  bronze  called  Cheeky 
Monkey  and  a  moonlit  mauve 
called  Perilous  Plum  (£0.89). 

Pearls  eye  colours  are 
available  in  two  quartets  —  Copy 
Cats  and  Trouble  Makers.  The 
first  consists  of  bronze,  antique 
gold,  sage,  and  emerald  shades, 
and  the  second  consists  of  silver, 


broth  with  vegetables;  farmhouse 
steak  dinner;  steak  and  kidney 
lunch;  country  chicken  and  ham 
dinner;  chicken  casserole  with 
vegetables,  and  lamb  stockpot 
with  vegetables. 

Heinz  claim  that  the  can 
contains  10  per  cent  more  than  the 
nearest  size  on  the  market,  and 
therefore  gives  the  best  value  for 
money  to  mothers. 

Both  of  the  new  product 
ranges  are  free  from  added  salt, 
sugar,  preservatives  or  artificial 
colours,  and  are  colour  coded  pink 
to  indicate  their  suitability  for  7-15 
month  old  infants. 

Heinz  have  planned  a  £3. 5m 
marketing  spend  to  support  the 
launch  in  1988.  H.J.  Heinz  Ltd 
Tel:  01-573  7757 


lilac,  raspberry  and  black/cherry 
shades.  (£1.85). 

Big  Build-Up  mascara  is 
available  in  Pushy  Purple  or 
Greedy  Grey  (£1.35).  And  All 
Weather  mascara  is  available  in 
Brazen  Bronze  and  Crafty 
Capers.  (£1.35).  Max  Factor  0202 
524141. 


Boots  extra 

Boots  have  introduced  a  skincare 
range  aimed  at  women  over  40 
and  those  with  dry  skin.  It  is  called 
Extra  Touch,  and  there  are  seven 
products  in  the  range  including 
eye  cream,  body  conditioning 
lotion,  cleansers  and  moisturisers 
and  night  cream.  Prices  range 
from  £2.45  to  £3.95.  Boots 
Company  Pic.  Tel:  0602506111. 


Two  new  Hermesetas  packs  are 
available,  750  tablet  table  top  dis- 
penser (£1 . 59)  and  a  1 ,000  tablet 
economy  pack  (£1.75).  Jenks 
Brokerage.  Tel:  0494  33456. 


Babywipe 
market  to 
grow  20  per 
cent,  say 
Scott 

The  booming  babywipe  market  is 
the  latest  to  be  accorded  the 
status  of  its  own  report,  with  the 
publication  of  the  "1987  Scott 
babywipe  market  report" . 

Scott  record  that  more  than 
7 . 1  million  packs  were  purchased 
in  1987,  a  rise  of  33  per  cent  on 
1986.  In  1987,  the  market  was 
worth  some  £20m,  with  one 
million  young  mothers  with 
children  in  the  0-2  age  range 
purchasing  the  products  —  68  per 
cent  of  the  potential  market. 

Scott  say  demand  is  increasing 
at  such  a  rate  that  it  is  easy  for 
retailers  to  underestimate  their 
stock  levels. 

The  report  has  been  launched 
during  the  peak  selling  period, 
with  July-August  sales  some  58 
per  cent  higher  than  January- 
February  figures  due  to  increased 
travel  and  out-of-home  usage. 

Scott  split  the  market  68  per 
cent  brands  and  32  per  cent  own 
label,  with  their  own  Baby  Fresh 
market  leaders  on  26  per  cent, 
ahead  of  Baby  Wet  ones  on  24  per 
cent  (volume).  The  company 
claims  a  128  per  cent  increase  in 
sales  over  1986. 

Conventional  wipes  in  pop-up 
tubs  hold  a  declining  market  share 
of  60  per  cent,  with  a  trend 
towards  tubs,  say  Scott.  Lotion 
impregnated  wipes  are  the  latest 
development  and  now  account  for 
9.6  per  cent  of  sales. 

Scott  say  chemists  and 
drugstores  account  for  40  per  cent 
of  all  sales  and  while  the  trend 
towards  grocery  purchase  is 
growing,  chemists  are  noted  as 
being  able  to  offer  specialised 
babycare  advice  not  available 
elsewhere. 

Further  market  potential, 
more  frequent  usage,  increased 
secondary  usage  —  cleaning 
hands  and  faces  etc  —  the  rising 
birthrate  and  increased 
promotions  are  cited  by  Scott  as 
reasons  for  predicting  a  20  per 
cent  increase  in  babywipe  sales  in 
1988,  to  9.5  million  packs. 

Scott  also  give  a  number  of  tips 
on  babywipe  merchandising.  They 
suggest  wipes  should  get  at  least 
20  per  cent  of  linear  space 
allocated  to  baby  toiletries,  with 
nappies  positioned  adjacently. 

The  "1987  Scott  UK 
Babywipe  Market  Report"  is 
published  by  Scott  Ltd.  Tel:  0342 
27191. 
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HINT  OF  A  TINT 

It's  not  often  you  can  bank  on  a  product  to  make  you 
a  mint,  but  that's  exactly  what  Inecto  is  offering 
you  with  the  relaunch  of  Hint  of  a  Tint,  the 
temporary  hair  colourant  formulated  to 
enrich  existing  hair  colours.  With  a  wide 
range  of  nine  popular  shades  available 
in  sachet  form,  Hint  of  a  Tint  retails  at 
around  40p  and  is  really  simple  for  your 
customers  to  use -they  just  shampoo  it  in. 

You  already  know  Hint  of  a  Tint  as 
one  of  the  most  established  names  in  this 
market,  but  Inecto  has  now  re-packaged 
the  range  to  appeal  to  the  15-24  age  group 
the  most  dynamic  sector  of  the  hair  colourant  market. 


MAKE  A  MINT 


lUXURVCOlOUS  SHAMPOO 

-.INECTmlli 


Backed  by  a  heavyweight  advertising  campaign  of  full  colour  pages  in  the 
key  young  women's  magazines,  Hint  of  a  Tint  is  being  attractively  merchandised  in 
dispensers  of  two  dozen  available  with  a  shelf  strip -all  offered  with  a  special 

introductory  price  and  bonus.  The  complete  range 
will  be  available  via  Countercall,  specialist 
distributors  to  the  independent  chemist. 

With  all  this  support,  you've  got  to 
agree  this  is  one  opportunity  with  more 
than  a  hint  of  gold  in  it. 


INECT 

-  HAIR  CARE 

For  information  contact  Sally  Blake.  Inecto  Hair  Care.  PO.  Box  685 
Hanwell,  London  W7  2PS.  Telephone:  01-579  1221. 


tountercQlll 


The  symbol  of  service 
to  the  chemist 


FREEPHONE  TELESALES  0800  282892 


COUNTERPOINTS 


Tell  your 
friend  about 


Cussons  is  spending  nearly 
£200,000  on  a  two  week  national 
Press  advertising  campaign  for 
Imperial  Leather  Dry  which 
suggests  that  readers  apply  for  a 
free  deodorant  for  their  friends. 

Full  pages  in  newspapers  such 
as  the  Sun,  the  Daily  Mail  and  the 
Independent  will  am  between  July 
28  and  August  10  under  the 
heading  "Will  you  tell  your  best 
friend?"  The  advertisements 
invite  consumers  to  nominate  a 
friend  to  receive  a  voucher  for  a 
full-size  roll-on  or  aerosol  Imperial 
Leather  Dry. 

The  adverts  also  carry  a  lOp 
off  coupon.  "This  one-off 
campaign  is  designed  to  jolt 
perceptions  of  Imperial  Leather 
Dry,"  says  sales  and  marketing 
director  Colin  Hession.  Cussons 
UK.  Tel:  061-792  6111. 


Return  of 
Altoids 

Smith  Kendon  has  introduced 
Altoids,  the  "original  celebrated 
curiously  strong  peppermints ' '  in 
50g  tins.  These  are  available  in 
12 's  in  an  over-the-counter 
display  unit  at  £6.00.  They  will 
retail  at  £0.72  each.  A.H. 
Robbins.  Tel:  0293  560161. 


Noir's  flash 

Parfums  International,  a  Unilever 
company,  is  now  responsible  for 
the  sales  and  marketing  of  the 
Noir  range  of  mens'  fragrances. 
Innoxa  will  continue  to 
manufacture  the  brand.  Parfums 
International.  Tel:  01-961  8500. 


E 


ESTOLAN 


xwe 


'Chemist  only' 
Estolan  range 


Pava  Ltd  are  launching  a  new 
"chemist  only"  Estolan  range  of 
products  including  shampoo, 
conditioner,  a  treatment  pack  and 
styling  mousse. 

Natural  ingredients  such  as 
silk  protein,  panthenol  (vitamin  B 
complex),  jojoba  and  sesame  seed 
oil  have  been  used.  The  range  is 
said  to  be  suitable  for  all  types  of 
hair,  the  formulations  contain  no 
added  colour  or  fragrance,  and  the 
styling  mousse  contains  no 
chlorofluorocarbons . 

All  the  Estolan  products  will  be 
sold  in  shrink  wraps  of  12  with  an 
rsp  of  around  £1.49.  Sizes  are 
300ml  for  the  moisturising  protein 
conditioner  and  the  revitalising 


shampoo;  125ml  for  the  re- 
moistunsing  treatment  pack  and 
150ml  for  the  styling  mousse. 

Flexible  cream  opaque  plastic 
is  used  for  all  products  except  the 
styling  mousse,  which  comes  in  a 
pressurised  container  with  nozzle. 
Different  pastel  highlighting 
colours  identify  the  different 
products  and  a  stylised  typeface  is 
used  for  the  Estolan  name. 

Pava  are  involved  in  the 
professional  hair  care  market  and 
the  Estolan  launch  represents  a 
move  into  the  retail  hair  care,  skin 
care  and  cosmetics  market.  Pava 
bought  the  Estolan  brand  from 
Bellair  Ltd  last  year.  Pava  Ltd. 
Tel:  0929  425266 


Soft  &  Gentle  on  TV 


Soft  &  Gentle  returned  to 
television  on  July  25  with  a  new 
£2 . 5  million  campaign  centering  on 
the  message  "Because 
underneath  you  are  Soft  & 
Gentle".  The  campaign  forms  a 
centrepiece  of  the  brand's 
relaunch  this  spring  and  the 
addition  of  a  fifth  '  'After  Hours" 
fragrance. 

The  new  30-second 
commercial  entitled  "Chrysalis" 
features  the  emergence  and 


transformation  of  a  young  girl  and 
has  a  distinctive,  classical 
soundtrack.  The  campaign  will  run 
for  eight  weeks  throughout  the 
peak  summer  months.  The 
commercial  is  a  new  departure  for 
Soft  &  Gentle,  say  Colgate. 

The  anti-perspirant  market 
has  grown  by  8.4  per  cent  during 
the  first  quarter  of  1988  compared 
to  the  same  period  last  year,  say 
Colgate  Palmolive  Ltd.  Tel: 
01-5802030. 


Two  new  skin 
care  lines 
from  Aveeno 

Dendron  are  introducing  two 
newcomers  to  the  company's 
Aveeno  range  of  skin  hygiene 
products  based  on  oatmeal  — 
Emulave  Fluid  and  Aveenocream. 

Emulave  Fluid  (£2.99,  150ml 
bottle)  is  a  new  liquid  cleanser 
containing  collloidal  oat  fraction 
and  enriched  with  collagen  and 
lipoproteins.  It  is  said  to  cleanse 
the  skin  very  gently,  and  to  have 
soothing,  emollient  and  skin 
protecting  properties. 

It  is  designed  to  replace 
normal  soap  products  and  is  said 
to  be  ideal  for  all  general  skin 
hygiene;  for  anyone  with  sensitive 
skin;  for  older  people  with  thin, 
delicate  skin;  for  cleansing  skin 
affected  by  dermatitis,  and  for 
cleansing  babies  when  changing 
nappies. 

Aveenocream  (£1.99,  75ml 
bottle)  is  a  "particularly  gentle" 
lanolin-free,  paraben-free  cream 
said  to  restore  and  strengthen  the 
skin's  hydrophilic  film. 

Both  the  fluid  and  the  cream 
will  be  available  from  Dendron 
representatives  from  August  2. 
Stockists  will  also  be  offered  a  new 
point  of  sale  stand  displaying  the 
two  new  products  together  with 
three  Aveeno  cleansing  bars. 
Dendron  Ltd.  Tel:  0923  229251. 


Give  tiiii 
a  sweetener 

One  million  homes  in  the  London 
and  TVS  areas  will  receive  free 
samples  of  products  sweetened 
with  Nutrasweet,  together  with  a 
12  page  information  booklet. 

The  booklet  explains  the 
benefits  of  Nutrasweet '  'to  many 
people  including  slimmers  and  the 
health  conscious"  and  includes  six 
money-off  coupons  for  products 
sweetened  in  this  way,  from 
drinks  to  desserts.  The  samples 
enclosed  with  the  booklet  are  a 
sachet  of  Ovaltine  and  Canderel 
Spoonful.  Nutrasweet  Information 
Centre.  Tel:  01-636  9065. 


Make  sure  your  customers'  pets  only  have  ears  for  otodex 


Obtainable  now  from  your  Wholesaler  or 
direct  from  our  main  Distributors: 
Farillon  Ltd,  Ashton  Road,  Harold  Hill, 
Romford  RM3  0PJ  —  Tel:  040  23  71 1 36. 


Otodex  is  one  of  Britain's  best  selling 
treatments  for  ear  irritation  in  dogs  and 
cats  so  make  sure  you're  not  out  of  stock 
when  your  customers  ask  for  Otodex. 

Don 't  forget  the  other  two  fast-moving  products  in  this  range  —  dog  shampoo  and  skin 
cream  for  dogs  and  cats  —  it  makes  good  sense  to  stock  the  range. 

ATAHC¥  The  tmsted  name  in  Strenol  Products  Limited 

UIUUCA  Pet  care  for  over  25  years  ^1/    London  NW1  1  7TH 
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New  Wright's  Baby  Softees  - 
your  latest  source  of  disposable  income. 


LRC  Products  are  launching  new  Wright's 
Baby  Softees.  The  baby  sponges  your  cus- 
tomers will  throw  away.  Again  and  again 
Because  Wright's  Baby  Softees  are  dispos- 
able. They  contain  a  gentle  all  over  shampoo 
and  cleanser,  which  makes  them 
both  hygienic  and  convenient. 
Hard  cash  behind  soft  sell 
We're  spending  £2  million  over 
the  next  18  months  telling  Mums 
all  about  them.  The  colour  press 
campaign  breaks  in  September  and  runs  until 
March  in  the  baby  annuals  and  specialist 


press.  Over  80%  of  Mums  will 
see  a  nationwide  30  second 
commercial  on  TV-am  in  the 
new  year.  Plus  we're  also  carry- 
ing out  extensive  sampling. 
Disposable  income 
Our  research  proved  that 
the  vast  majority  of  Mums 
who  tested  Wright's  Baby 
Softees  will  put  them  high  on  their  shopping 
lists.  This,  added  to  the  fact  that  a  fresh 
Wright's  Baby  Softee  is  used  for  every  bath, 
means  that  you'll  be  cleaned  out  of  stock  in 


'        ill  CMSANWI 


i 


no  time.  And  remember,  for 
every  Wright's  Baby  Softee  that 
lands  up  in  the  bin,  there's  hard 
cash  in  your  till. 

Contact  LRC  Products  Ltd.. 
North  Circular  Road.  London 
E4  8QA  or  phone  01 -527  2377. 


THE  BETTER  WAY  TO  BATH  BABY 


LRC  Products  is  a  member  of  London  International  Group  Pic 


Wright's  Baby  Softees  is  a  trademark 


Olympic 
effort 

From  August  5-7  athletes  hoping 
to  be  selected  for  the  British 
Olympic  team  will  be  battling  it  out 
in  a  meeting  sponsored  by  Kodak. 

The  company,  joined  in 
sponsoring  the  event  by  TSB, 
says  the  Kodak  AAA  and  TSB 
women's  AAA  championships  to 
be  held  at  Birmingham's 
Alexander  Stadium,  will  be  the 
first  joint  men's  and  women's 
AAA  championship.  Kodak  Ltd. 
Tel:  0442  61122. 


Just  Strepsils 

Strepsils  are  to  appear  on 
television  again  this  coming 
Winter.  There  is  to  be  in-store 
display  material  for  the  peak 
season  in  January  and  February, 
and  PR  support  is  to  include 
sampling  through  women's 
magazines,  say  Crookes 
Healthcare  Ltd.  Tel:  0602507431. 


Collection 
2000  AD 

Collection  2000,  a  new  budget- 
priced  colour  cosmetics  range,  is 
being  launched  at  Chemex. 

There  are  38  standard  trays  of 
products  which  can  be  added 
together  to  make  a  display.  The 
trays  may  be  purchased 
individually  and  are  inter- 
changeable. A  further  seven  deaJs 
are  available  containing  a  variety 
of  standard  tray  products.  As  well 
as  make-up,  blushers  and  eye 
colours,  there  will  be  45  different 
colours  of  nail  polish  and  30 
colours  of  lipstick.  Prices  start  at 
£0.69.  None  of  the  products  have 
been  tested  on  animals. 

Aimed  primarily  at  chemists, 
the  range  will  eventually  be 
offered  to  department  stores. 
There  will  be  a  promotion  for 
orders  taken  at  Chemex  and  all 
first  orders  taken  thereafter. 
There  will  be  a  carriage  paid 
delivery  service  and  settlement 
discount. 

Collection  2000  Ltd  are  part  of 
the  Constance  Carroll  group  of 
companies  who  manufacture  all 
the  products  at  their  own  factories 
in  Skelmersdale,  Lanes.  John 
Keen,  UK  sales  manager,  will  be 
recruiting  a  nationwide  sales 
force. 

Collection  2000  was  launched 
overseas  in  June  1987  and  is  well 
established  in  Finland,  Holland, 
United  Arab  Emirates,  Hong 
Kong  and  West  Germany,  and  a 


Ever  Ready,  steady,  go! 


A  new  display  unit  from  Ever 
Ready  is  now  available  free  to 
independent  chemists  from  cash 
and  carries. 

The  unit  is  a  matt  black  tray 


designed  to  display  blister  cards  of 
the  three  main  sizes  of  either  Gold 
Seal  or  Silver  Seal  batteries  —  R6, 
R14  and  R20.  Ever  Ready  Ltd. 
Tel:  01-8828661. 


CHEMEX  CORNER 


first  order  is  destined  for  China. 
Stand  270.  Collection  2000  Ltd. 
Tel:  0732  453213. 


Afro  Curl 

A.J.  Distributors,  suppliers  of 
American,  Afro  and  West  Indian 
cosmetics,  will  be  launching  two 
new  ranges  of  haircare  products 
-  Curl  2000  and  Hair  2000.  Curl 
2000  comprises  shampoo, 
conditioner,  moisturiser, 
activators,  curl  restorer,  styling 
gel  and  Isa-dan  hair  and  scalp 
treatment.  Hair  2000  includes 
pre-shampoo  normaliser  for  use 
after  chemical  treatments, 
neutralising  shampoo,  designing 


lotion,  Re-solve  hair  and  scalp 
treatment,  conditioner  and  hair 
spray.  Special  offers  will  be 
available  on  the  Flexicurls  range. 
Stand  232.  A.J.  Distributors  Ltd. 
Tel:  01-671 2489. 


Nice  Print 

Visitors  to  the  Konica  stand  at 
Chemex  will  have  a  chance  to  see 
demonstrations  of  the  no-wash 
Nice  Print  minilab.  The  system  is 
said  to  be  simple  to  install,  with  all 
processing  chemicals  supplied  in 
pre-measured  kits  for  fast,  easy 
mixing.  Finished  prints  are 
obtained  in  20  minutes. 

Prospective  customers  will  be 


In  the  jungle 

Jungle  Formula  Co  have  produced  !j 

an  information  leaflet  with  the  rl 

assistance  of  the  British  Mosquito  1 
Group,  on  protection  against 
biting  insects. 

Distributed  free   through  I 

selected  vaccination  centres,  the  ffli 

leaflet  details  a  number  of  simple  j.| 

precautions  which  can  be  taken  to  ; 

protect    travellers    abroad.  Hi 

Supplies    are    available    to  jit 

pharmacies  from  Bevan  Public  'h 

Relations,  511  Upper  Elmers  End  1 

Road,  Beckenham,  Kent  BR3  i'l 
3DD.  Tel:  01-650  4  777. 

— —  I 

Nine  day 
Ovuquick 

Ovuquick  home  ovulation  test  is  jijll 

now  available  in  a  nine  day  kit  j| 

(£44).  The  product  is  aimed  jjl 

mainly  for  use  in  clinics  but  i| 

pharmacists  may  receive  requests  |  I 

for  the  kits  from  women  who  I 

report  irregular  cycles,   say  il 

Medimar  Laboratories.  Tel:  0753  jjl 
884502. 


able  to  obtain  details  of  Konica's 
finance  and  planning  service 
together  with  their  marketing 
package,  says  Robert  Carr, 
general  sales  manager. 

Also  on  display  will  be  the 
company's  range  of  cameras, 
including  the  Zoom  80,  the  new 
zoom  compact,  and  the  MR640 
weatherproofed  and  data-back 
camera.  Stand  289.  Konica  UK 
Ltd.  Tel:  01-751  6121. 


Medielite 

Medielite,  distributors  of  small 
electricals  and  photographic 
products  to  chemists,  will  have 
details  of  Christmas  promotions 
from  Braun,  Clairol,  Philips, 
Carmen,  Pifco,  Babyliss, 
Remington,  Panasonic,  Traveller, 
JVC,  TDK,  Mountain  Breeze, 
Casio,  Kodak,  Polaroid,  Fuji, 
Duracell,  Ever  Ready  and  Sylva 
Cell.  There  will  be  prize  draws 
and  special  deals  on  every  order 
placed  at  the  show.  Stands  10, 11, 
12.  Medielite  Ltd.  Tel:  01-998 
8833. 


Be  seated! 

All  customers  placing  an  order 
withjanssen  pharmacy  division  at 
Chemex  will  be  entered  into  a 
draw  for  the  garden  furniture  used 
on  the  stand.  Stand  178.  Janssen 
pharmacy  division.  Tel:  0235 
772966. 
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Suitable 
for  children 

from 
3  months 


v 


rHE  FIRST  SUGAR-FREE,  NON-CARIOGENIC  PARACETAMOL 
SUSPENSION  -  SOME  TRADITIONAL  JUNIOR  ANALGESIC 
SUSPENSIONS  STILL  CONTAIN  UP  TO  50%  SUGAR. 

ree  from  alcohol. 

las  a  pleasant  banana  flavour. 

ow  viscosity  makes  it  easier  to  pour  than  traditional  sugar  -  >  /^f^S 
Dased  suspensions. 

ivailable  in  100ml  bottle  and  now  a  trial-size  60ml  bottle 
or  first-time  users. 

ilso  available  in  soluble  tablet  form. 


3unter  Prescribing  Information 

dications-  Relief  of  painful  and  feverish  conditions  in  children.  Active  Ingredients  -Stated  above.  Dosage  Instructions  -3  months -1  year  2  V2  to  5ml,  1-6  years  5- 
)ml,  6-12  years  10-1 2ml,  every  4  hours.  Maximum  4  doses  in  24  hours.  Contra-indications  -  Hypersensitivity  to  paracetamol.  Further  Information  -  Junior  Disprol 
ispension  contains  no  sugar  or  alcohol.  Diabetics  should  note  that  each  5ml  of  suspension  can  provide  up  to  12.5  kcal.  Retail  Price  -  (April  1988)  60ml  98p  100ml 
I.53.  Product  Licence  No.  -  44/0085.  Further  information  is  available  on  request.  Reckitt  &  Colman  Pharmaceutical  Division,  Hull  HU8  7DS. 


'Zestnl'  is  a  new,  effective  ACE  inhibitor  from  ICI. 
It  is  given  once  daily,  which  encourages  good  patient 
compliance.  The  starting  dose  in  hypertension  is  2.5mg 
once  daily,  and  the  usual  maintenance  dose  is  10-20mg 
once  daily. 

'Zestril'  has  been  shown  to  be  a  well  tolerated 
antihypertensive  therapy,  allowing  patients  to  enjoy 
their  zest  for  life. 

'Zestril'  is  also  an  effective  once  daily  treatment 
for  congestive  heart  failure. 

'Zestril'  is  available  as  2.5,  5,  10  and  20mg  tablets, 
presented  in  tubs  of  60  tablets  and  in  calendar  packs 
containing  2  strips  of  14  tablets. 


JKLm 


Hotline 


0  8  0  0   2  0  0  111 

FOR    CUSTOMER  SERVICES 


0800   200  123 

FOR    MEDICAL  INFORMATION 


lisinopril  ICI 


Prescribing  notes  may  be  found  overleaf. 

Onj:ejlaily  antihypertensive  therapy  which  retains  that  zest  for  life 


World  Cla 

ZestriU 

lisinopril  ICI 

Prescribing 
No  t  e  s . 

Use:  Hypertension  when  standard  therapy 
is  ineffective  or  inappropriate  Congestive 
heart  failure  (ad)unetive  therapy). 
Presentation:  Tablets  containing  2.5mg, 
5mg,  lOmg  or  20mg  lisinopril  ('Zestnl'). 
Dosage  and  administration:  Hypertension 
-initially  2.5mg  daily.  Maintenance  usually 
10-20mgonce  daily.  Maximum  is  40mg  daily. 
Diuretic-treated  patients-stop  diuretic  2-3 
days  before  starting  'Zestnl'.  Resume 
diuretic  later  if  desired.  Congestive  heart 
failure  (ad|unctive  therapy)-initially  2.5mg 
daily  in  hospital  under  close  medical 
supervision,  increasing  to  5-20mg  once 
daily  according  to  response 
Impaired  renal  function -may  require  a 
lower  maintenance  dose  'Zestnl'  is  dialysable 
Elderly  patients-no  change  from  standard 
recommendations. 

Contraindications:  Pregnancy  -  stop 
therapy  if  suspected.  Hypersensitivity  to 
'Zestril'.  Precautions:  Assessment  of 
renal  function  is  recommended. 
Renal  insufficiency;  renovascular  hyper- 
tension; surgery/anaesthesia. 
Combination  with  antihypertensives  may 
increase  hypotensive  effect.  Sometimes 
increased  blood  urea  and  creatinine  and/or 
cases  of  renal  insufficiency  if  given  with 
diuretics.  Minimises  thiazide-induced 
hypokalaemia  and  hyperuricaemia. 
Potassium  supplements  or  potassium-sparing 
diuretics  not  recommended,  lndomethacin 
may  reduce  hypotensive  effect.  Possible 
reduced  response  in  black  patients.  Use  with 
caution  in  breastfeeding  mothers.  Do  not 
use  in  aortic  stenosis  or  outflow  tract 
obstruction  or  cor  pulmonale  Side  effects: 
Dizziness,  headache,  diarrhoea,  fatigue, 
cough.  Less  frequently,  nausea,  rash, 
palpitation,  chest  pain  and  asthenia. 
Rarely  angioneurotic  oedema  and  other 
hypersensitivity  reactions;  renal  failure; 
symptomatic  hypotension  (especially  if 
volume-depleted);  severe  hypotension 
(more  likely  if  severe  heart  failure).  Product 
licence  numbers  and  basic  NHS  costs: 
'Zestnl'  2.5mg  (29/0208)  28  tablets,  £7.84  . 
5mg  (29/0204)  28  tablets,  £9.83  lOmg 
(29/0205)  28  tablets,  £12. 13.  20mg  (29/0206) 
28  tablets,  £20.96.  'Zestril'  is  a  trademark. 
Hospital  prices  available  on  request. 


Further  information  is  available  from:- 

ICI  Pharmaceuticals  (UK) 
Southbank,  Alderley  Park,  Macclesfield, 
Cheshire  SK10  4TF. 


The  Pharmaceutical 
Services  Negotiating 
Committee  explains  what  a 
pharmacist  can  and  cannot 
do  in  respect  of  this 
prescription  for  a 
Controlled  Drug. 


1  Assuming  the  doctor  has  signed 
and  dated  the  prescription,  is 
there  sufficient  information  to 
allow  the  pharmacist  to  dispense 
the  prescription? 

2  If  the  patient  presented  the 
prescription  to  the  pharamcist  to 
be  dispensed  two  months  after  the 
doctor  had  written  it,  would  the 
prescription  still  be  valid? 

3  Could  the  pharmacist  confirm 
the  total  quantity  of  the  tablets 
with  the  doctor  and  endorse  the 
prescription  as  such? 


NSWERS 


1  No.  The  doctor  has  not  written 
the  total  quantity  to  be  dispensed 
in  words  and  figures  which  is  a 
requirement  under  the  Controlled 
Drugs  Regulations;  therefore  the 
prescription  may  not  be 
dispensed. 

2  Yes.  A  prescription  for  a 
Controlled  Drug  is  valid  for  up  to 
13  weeks  after  the  doctor  has 
written  it. 

3  No.  The  doctor  must  write  all 
the  information  on  a  prescription 
for  a  Controlled  Drug.  Therefore, 
in  the  case  of  a  prescription  with 
insufficient  information,  it  would 
have  to  be  referred  back  to  the 
prescriber. 
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TIMES  REMEMBERED 


The  broad-minded  pharmacist 

Stanley  Paske  from  Dorset  relates  some  of  his  memories  from  over  fifty  years  on  the  Register.  It  seems  he  had  an 
ability  to  floor  his  patients  but  somehow  always  ended  up  on  top. 


When  we  came  to  live  in  Dorset  over  23  years 
ago,  it  was  my  intention  to  have  a  year's 
sabbatical  then  purchase  a  less  demanding  and 
smaller  business  than  the  one  I  had  left  in 
Katherine  Road,  Forest  Gate  in  East  London. 
I  never  did  so:  meeting  a  young  lady  on  a  train, 
I  learned  her  father  was  a  pharmacist  like 
myself.  She  told  me  he  wanted  a  locum  and 
asked  if  I  would  be  interested.  I  agreed  to 
meet  him,  we  liked  each  other  and  I  did  his 
locum.  I  was  back  in  business ,  less  than  three 
months  after  my  sabbatical  had  begun.  More 
work  soon  followed. 

I  remember  when  a  colleague  from 
Wareham  was  in  Minorca  and  I  was  standing  in 
for  him.  At  midnight  on  a  Saturday  the  police 
phoned  to  tell  me  the  main  window  of  my 
colleague's  shop  had  been  smashed.  I  drove  to 
the  shop  to  find  a  large  hole  in  the  main  window 
and  the  pavement  strewn  with  glass  and 
blood.  "What  are  you  doing  here  at  this 
ungodly  hour?"  a  voice  in  the  darkness  asked. 
It  was  the  local  builder  '  'Sorting  this  lot  out, 
I  replied,  adding:  "What  are  you  doing  here  at 
this  time  of  night?" 

"I'm  on  emergency  duty  from  the  local 
hospital,"  he  said.  "Leave  this  lot  to  me.  I'll 
sort  it  out  for  you. ' '  He  went  back  to  his  yard 
to  get  the  planks  and  nails  to  board  up  the 


Stanley  Paske,  pictured  in  I960 
when  he  was  Rotary  Club  president 

window.  It  was  one  of  the  kindest  actions  a 
fellow  man  has  ever  done  for  me. 

The  police  traced  the  trail  of  blood  to  the 
offender's  house  who  said  he  had  been  pushed 
through  the  window  in  a  brawl  with  his 
drunken  pals.  Nothing  had  been  stolen  and  the 
cuts  were  superficial.  By  Monday  night  my 
good  Samaritan  friend  had  replaced  the  shop 


window  glass. 

The  incident  reminds  me  of  a  similar 
experience  during  the  War  back  at  my  shop  in 
Forest  Gate  when  my  customers  boarded  up 
a  dispensary  window  for  me  to  save  the  air  raid 
warden  breaking  in  or  me  being  called  out. 
(Leaving  in  a  hurry  that  night  I  had  left  the 
dispensary  light  on).  It  was  an  action  that 
endeared  them  to  me  for  nearly  30  years  of 
working  in  the  shop. 

Going  back  further,  to  my  time  as  a  newly 
qualified  pharmacist  in  Leytonstone  in  East 
London,  I  remember  I  had  a  knack  of 
removing  specs  of  grit  from  patients'  eyes. 
My  success  was  thanks  to  a  finely  pointed 
camel  hair  brush  and  oily  cocaine  eye  drops. 
One  day  a  tall  young  lady  was  sent  to  me  to 
have  an  offending  particle  removed  from  her 
eye.  To  reach  her  face  I  had  to  stand  on  a 
chair.  As  I  started  the  operation  she  suddenly 
went  very  pale  and  began  to  wilt.  Certain  she 
was  going  to  collapse,  I  grabbed  her 
shoulders.  As  she  fell  backwards  she  dragged 
me  off  the  chair.  A  nimble  assistant  broke  her 
fall  but  I  still  ended  up  on  top  of  her  on  the 
floor.  The  lady  was  dazed  and  confused  but 
happily  the  spec  was  gone  from  her  eye  with 
no  help  from  me  whatsoever. 

During  my  early  days  at  the  Forest  Gate 


pharmacy  the  owner  of  a  local  junk  shop, 
which  proudly  displayed  a  large  notice 
"Furnature  bought  and  sold",  had 
pneumonia.  1  had  to  take  him  oxygen  and  as  I 
went  into  his  bedroom,  my  feet  sank  into  the 
pile  of  an  expensive  Persian  carpet.  My  eyes 
were  agog  at  the  exquisite  period  furniture  and 
the  sight  of  the  patient  lying  between  white 
sheets  and  rich  covers  in  his  silk  pyjamas  on  an 
elaborately  carved  bed. 

Noticing  my  astonishment,  he  remarked 
'  'You  see ,  chemist ,  I  may  work  in  a  muck  and 
muddle  but  I  am  damned  if  I'll  live  in  one. ' ' 

It  seems  where  there's  muck  there  is 
money.  I  never  did  find  out  though  whether 
"Furnature"  was  deliberately  misspelt. 
Nevertheless  it  certainly  made  his  premises 
conspicuous  and  for  him  paid  off. 

On  another  occasion  at  the  Forest  Gate 
shop  I  was  asked  "Are  you  married?"  by  a 
very  self  Conscious  young  lady,  before  she 
asked  me  about  her  rather  personal  problem. 
I  was  single  at  the  time  and  just  qualified. 
"No,"  I  replied,  taken  aback  for  an  answer, 
"but  I  am  exceptionally  broad  minded."  I 
heard  a  laugh  come  from  the  dispensary 
behind  me,  as  did  she.  It  happily  reassured  her 
and  she  then  explained  her  problem  to  me. 
Which  fortunately  I  resolved.  However,  even 
now  after  many  years,  I  am  still  reminded  by 
my  friends  that  I  am  the  chemist  who  is 
'  'exceptionally  broad  minded ' ' . 

Customers  were  often  confused  by 
product  names.  At  Forest  Gate  I  was  once 
asked  for  '  'a  bottle  of '  Armon  something'  for 
scrubbing,"  by  a  small  boy.  After  much 
thought  and  deliberation  I  said  "You  mean 
Scrubbs  Ammonia".  "That's  right,"  he 
smiled.  "Harmonium,  for  scrubbing.  I  knew  it 


had  something  to  do  with  music. ' ' 

I  have  found  that  product  appearance  can 
also  confuse.  There  was  one  chap  who  worked 
for  the  old  Electricity  Company  who  had  often 
done  jobs  for  me  at  Katherine  Road.  Quite 
often  also,  I  had  attended  to  his  minor  aches 
and  ills.  Waiting  one  day  in  a  busy  shop  with  a 
prescription,  he  noticed  some  Weston  Master 
exposure  meters  displayed  in  a  photographic 
case.  "I  say  chemist,"  he  shouted,  "it's 
coming  to  something  when  chemists  have  to 
sell  volt  meters  for  a  living. 

These  days  great  things  are  made  of 
pharmacists'  ability  to  advise  on  medicines  for 
minor  ailments.  I  remember  in  the  fifties 
advising  in  an  area  that  might  not  be 
considered  quite  in  the  usual  line  for  a 
pharmacist.   I  had  won  this  particular 

"Then  there  was  the  all-in  wrestler 
who  swore  by  vitamin  capsules 
intended  for  horses" 

customer's  confidence  some  time  back  when 
his  wife  was  having  their  first  child.  He  had 
used  my  telephone  to  call  the  midwife.  In  an 
agitated  state  he  had  asked  me,  "what  more 
can  I  do?"  "Nothing,"  I  replied.  "Get  on  your 
bicycle  and  go  off  for  a  ride  for  a  couple  of 
hours.  They  will  not  want  you  hanging  around. 
By  the  time  you  return  it  should  be  all  over. 
Minutes  later,  I  saw  his  bicycle  pass  the  shop. 

As  we  were  about  to  close  that  evening  he 
bounced  into  the  shop,  to  proudly  tell  me  he 
was  the  father  of  a  baby  boy,  and  to  make 
some  purchases.  As  I  let  him  out  he  gripped 
my  hand  firmly,  thanking  me  for  my  good 


advice  earlier  in  the  day  adding,  "I  am  most 
grateful,  I  can  see  you  have  been  through  it  all 
yourself.  I  did  not  reply,  being  single  at  the 
time .  It  was  to  be  very  many  years  before  I  did 
in  fact  go  through  it  all  myself.  When  I  did,  I  did 
not  need  my  bicycle:  our  dispensing  that  day 
was  extra  heavy  so  I  was  too  busy,  by  far. 

In  the  50s  and  60s  we  had  often  sent  gods 
to  Chartwell,  wondering  if  any  were  used  by 
the  great  man  or  only  by  the  staff  there. 
Pharmacists  have  much  to  thank  Winston 
Churchill  for:  it  was  he  who  insisted  that 
chemists  and  druggists  should  not  be 
excluded,  as  they  originally  were,  from  the 
proposals  for  shops  to  have  a  weekly  half  day. 

During  the  war,  at  Katherine  Road,  I 
remember  an  Australian  all-in  wrestler  who 
found  he  was  losing  contests,  due  to  our 
rationing.  He  sought  my  help.  I  sold  him  some 
capsules  vitaminorum  —  the  black  variety. 
After  that  he  began  to  win  some  bouts. 

Calling  in  my  absence  once  for  his  black 
capsules  he  was  shown  the  original  ones  I  had 
sold  him  but  insisted  they  were  larger. 
Accordingly,  he  was  shown  and  sold  some 
black  veterinary  vitamin  capsules  I  kept  for 
customers  with  horses  and  livestock. 
Thereafter  he  insisted  on  taking  these, 
claiming  that  since  doing  so  he  rarely  lost. 

Later  on  in  the  war,  when  our 
expeditionary  force  went  into  Holland,  we 
received  urgent  requests  from  our  customers 
in  it  for  cosmetics  for  the  girls  there .  We  sent 
what  we  could  spare  from  our  limited  stocks  — 
Ponds  face  powder,  Icilma  cream  and 
shampoo,  Bourjois  rouge,  Drene,  Velouty 
cream  and  assorted  lipsticks.  Hence  it  was  our 
proud  claim  that  we  were  one  of  the  first  to 
help  restore  the  face  of  Europe. 


More  and  more  people  are  looking  out  for  Optrex.  (Our  new  TV  campaign  has  seen  to  that.) 

Why  make  it  difficult  for  them  when  the  answer's  staring  you  in  the  face. 


ORAL  HYGIENE 


C&D's  annual  review  of  the 

oral  hygiene  market 
includes  features  on  dental 
sensitivity  and  halitosis 


Addis  are  putting  more  style  into  their  Wisdom 
brand  products  with  a  relaunched  range  that 
includes  "designer' '  toothbrushes  backed  by 
a  £lm  television  advertising  campaign 
breaking  this  Autumn. 

The  first  of  the  new  products  are  to  be 
shown  to  pharmacists  in  the  coming  week  with 
the  second  phase  of  the  relaunch  planned  for 
later  this  year. 

The  company  has,  through  consumer 
research,  identified  what  it  describes  as  three 
distinct  types  of  consumer  and  is  targetting 
each  type  with  a  particular  Wisdom  brush. 

AU  the  toothbrushes  in  the  range  now  have 


on  the  style 

features  that  will  allow  them  to  be 
recommended  by  dentists.  The  brushes  with 
bristle  rather  than  nylon  filaments  and  those 
with  hard  and  extra  hard  textures  —  features 
which  preclude  dentist  recommendation  — 
are  being  transferred  to  the  Addis  brand 
range. 

The  relaunched  Quest  range  now  consists 
of  six  brushes  —  three  with  angled  handles, 
three  with  straight  handles,  all  with  contoured 
heads  and  medium  texture  bristles.  They  are 
expected  to  retail  for  around  £0.99. 

Plaque  Control  brushes  are  designed  to  be 
a  Little  more  stylish  and  come  in  three  different 


head  sizes  featuring  compact 
filled  end  rounded  filaments 
and  have  an  rsp  of  £1 . 19  (The 
Plaque  Master  brushes  are 
being  discontinued). 

With  the  third  of  the  new 
ranges  Addis  feel  they  have  hit 
on  something  which  may 
create  a  new  sector  in  the 
market  designer 
toothbrushes.  The  IQ  range  is 
to  be  available  in  different 
colours  —  even  the  brush 
filaments  are  coloured.  They 
come  in  clear  plastic  containers 
to  sell  at  around  £1.49. 
Marketing  manager  Mark 
Howard  is  not  entirely  sure 
how  the  brushes  will  be 
accepted  but  says  "there  are 
no  rules ,  we  shall  have  a  go  and 
see  what  happens"  —  even 
though  toothbrushes  are  not 
exactly  the  sort  of  product  that 
people  get  terribly  excited 
about  "why  do  they  have  to  be 
boring",  he  says. 

But  the  IQ  brushes  are  not 
just  for  fun  they  too  have 
features  that  should  enable 
dentists  to  recommend  them, 
says  Mr  Howard. 

IQ  was  chosen  as  a  play  on 
the  brand  name  Wisdom.  But 
that  is  not  to  say  that  your 
brain  power  will  increase  the 
more  often  you  brush  your 
teeth! 

The  new  Quest  brushes 
will  be  ready  for  delivery  to 
chemists  next  month,  Plaque 
Control  in  September  and  IQ 
from  the  end  of  September. 
Two  further  ranges  are  to  be 
launched  in  the  Autumn  which 
will  complete  the  Wisdom 
revamp. 

A  £lm  television  campaign 
to  support  the  relaunch  will  be 
on  air  through  October  and 
November.  The 
advertisements  will  not 
portray  any  specific 
toothbrush  but  will  talk  about 
features  on  Wisdom  brushes  in 
general. 

Backing  the  campaign  will 
be  a  £250,000  launch  to 
dentists  and  hygienists  along 
with  POS  and  display  material. 

Addis  estimate  that  the 
toothbrush  market  will  be 
worth  some  £47m  this  year 
compared  to  £38m  last  year. 
That  means  that  some  66 
million  toothbrushes  will  be 
sold  this  year  if  estimates  are 
correct. 

Independent  chemists  have  lost  some 
ground  since  last  year:  Addis  estimate  that 
they  currently  sell  just  under  15  per  cent  of 
toothbrushes,  compared  with  just  over  15  per 
cent  last  year. 

The  Wisdom  brand  accounts  for  around  32 
per  cent  of  all  toothbrush  unit  sales  —  down 
from  almost  38  per  cent  last  year.  The  Addis 
brand  adds  another  6  per  cent  to  that  share .  In 
independents,  however,  Addis  estimate  their 
total  share  reaches  nearly  47  per  cent. 

Just  over  one  in  five  toothbrushes  bought 
in  the  UK  are  own  label,  Addis  reckon  to  make 
some  90  per  cent  of  own  label  product  in  this 
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country-.  Marketing  manager  Mark  Howard 
sees  no  conflict  in  the  brand  and  own  label 
sides  of  the  business:  "Most  people  don't 
know  that  Addis  makes  other  stores' 
toothbrushes  but  they  are  made  to  the  same 
standards  as  our  branded  brushes. 

"We  have  the  production  facility,  why  not 
make  use  of  it",  he  adds,  "at  the  same  time 
it's  up  to  us  to  secure  a  strong  position  for  our 
brands." 

After  selling  25ml  tubes  of  toothpaste  with 
their  dental  sets  last  year,  Addis  have  now 


launched  50ml  tubes  of  Wisdom  toothpaste 
and  Care  Bears  and  Mr  Men  dental  gels 
(C&D,  July  9).  Mark  Howard  says  that  the 
main  role  of  the  Wisdom  toothpaste  will  be  to 
underline  the  Wisdom  name  in  people's 
minds.  He  does  not  expect  it  to  make  a 
significant  impact  on  the  toothpaste  market  in 
terms  of  share.  But  I  he  character  dental  gels 
are  a  serious  attempt  at  carving  out  a  niche  in 
the  market,  one  that  is  not  being  exploited  at 
the  moment  with  the  exception  of  Punch  & 
Judy  from  Maws. 


u  ■  n m  mm 

The  problem  of  sensitivity 

Sensitive  teeth  can  literally  be  a  real  pain  for  many  people.  Stafford  Miller's  group 
product  manager  Ken  Vivian  looks  at  what  is  thought  to  cause  the  problem  and  ways  of 

dealing  with  it. 


Dentine  sensitivity,  a  condition  often  referred 
to  as  sensitive  teeth,  is  a  surprisingly  common 
problem:  experts  believe  that  the  incidence 
among  the  adult  population  is  as  high  as  one  in 
four  and  this  has  been  demonstrated  in  a 
number  of  studies  throughout  the  world. 
Interestingly,  sensitivity  does  not  only 


therefore  protect  the  underlying  dentine  (see 
Figure  1). 

However,  inadequate  or  incorrect 
toothbrushing  leads  to  a  build  up  of  plaque.  As 
a  result,  the  gums  become  inflamed  and 
separate  from  the  teeth,  exposing  the 
sensitive  dentine  to  painful  stimuli  such  as  cold 
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affect  adults,  but  all  ages  from  the  mid-teens 
upwards.  The  incidence  of  dentine  sensitivity 
appears  to  be  higher  in  women,  with  some 
studies  showing  that  around  60  per  cent  of 
sufferers  are  female.  The  most  common 
problem  reported  by  patients  with  sensitive 
teeth  is  pain  when  eating  cold  or  hot  things, 
especially  ice-cream,  or  when  toothbrushing. 

Unless  properly  treated,  dentine 
sensitivity  can  cause  people  to  avoid  certain 
foods,  and  more  importantly,  neglect 
thorough  toothbrushing,  which  can  make  the 
condition  worse. 

What  is  dentine  sensitivity? 

Healthy  gums  naturally  meet  the  enamel  and 


drinks  or  ice  cream  (see  figure  2). 

Excessive  brushing,  or  using  too  hard  a 
toothbrush  can  also  lead  to  exposure  of 
sensitive  dentine. 


prevent  excitation  in  intradental  sensory 
nerves.  Such  agents  include  strontium 
chloride  and  strontium  acetate. 

An  alternative  way  of  preventing  the  pain 
is  to  increase  the  potassium  ion  concentration 
surrounding  the  intradental  sensory  nerves, 
directly  reducing  sensory  nerve  activity  thus 
diminishing  the  response  to  painful 
stimuli.  Potassium  chloride  is  one 
substance  which  is  able  to  do  this. 

Treatment 

Over  the  decades,  materials  of 
many  different  types  have  been 
suggested  for  the  management  of 
dentine  sensitivity.  At  one  stage 
even  arsenic  was  put  forward  as  a 
possible  remedy,  although  it  is 
doubtful  if  a  product  licence  would 
be  granted  for  arsenic  nowadays! 

Various  barrier  or  sealant 
treatments  have  been  suggested. 
Varnishes  have  been  found  to  give 
an  instant  relief,  but  this  is 
unfortunately  short  lived. 
Varnishes  are  easily  worn  away 
and  the  pain  soon  returns. 

The  most  widely  used  method 
of  controlling  dentine  sensititivity 
is  to  use  therapeutic  toothpastes. 
Such  toothpastes,  by  their 
frequent  application,  give  a 
varying  degree  of  relief  to  a  large 
number  of  people,  though  the  best 
are  generally  regarded  as  highly 
effective.  Several  different 
therapeutic  agents  have  been 
incorporated  in  toothpastes  which  work 
progressively  and  therefore  need  to  be  used 
instead  of  regular  toothpaste  to  be  fully- 
effective. 


Pain  production 


Ingredients 


The  hydrodynamic  theory  is  the  most  widely 
accepted  explanation  of  how  pain  is  produced 
in  dentine  sensitivity.  The  theory  states  that 
a  stimulus  applied  to  exposed  dentine,  which 
contains  millions  of  dentinal  tubules,  produces 
rapid  movement  of  fluid  within  these  tubules 
causing  excitation  of  intradental  sensory 
nerves  so  producing  a  sensation  of  pain. 

Agents  which  penetrate  and  occlude 
exposed  dentinal  tubules  therefore  help 


1.  Strontium  Chloride  is  the  most  widely  used 
agent  used  in  toothpastes  for  sensitivity  and 
has  been  so  for  27  years.  It  works  by- 
penetrating  and  occluding  dentinal  tubules. 
The  efficacy  of  strontium  chloride  has  been 
shown  by  16  published  papers,  and  it  is 
generally  accepted  that  the  optimum 
concentration  in  toothpastes  is  10  per  cent. 

Formulations  containing  strontium 
chloride  continue  to  be  widely  recommended 
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by  the  dental  profession.  However,  many 
dentists  believe  toothpastes  for  sensitive 
teeth  should  offer  the  same  clinically  effective 
level  of  fluoride  as  family  toothpastes.  As 
strontium  chloride  is  incompatible  with 
fluoride,  many  dentists  now  recommend 
formulations  based  on  an  alternative  effective 
desensitising  agent,  potassium  chloride,  which 
is  compatible  with  fluoride. 

2.  Strontium  acetate  There  is  less  evidence  to 
support  the  use  of  strontium  acetate  as  a 
desensitising  agent  than  for  strontium 
chloride.  It  is  therefore  not  widely 
recommended  by  UK  dentists.  While  it  is 
possible  to  add  some  fluoride  to  toothpastes 
containing  strontium  acetate,  it  is  not  possible 
to  produce  a  formulation  which  contains  a  level 
of  fluoride  which  would  normally  be 
recognised  as  clinically  effective. 

3.  Formaldehyde  There  is  a  lack  of  evidence  to 
support  the  use  of  formaldehyde  as  a 
desensitising  agent.  In  addition,  the  toxicity  of 
some  products  based  on  formaldehyde  has 
caused  concern  and  a  significant  number  of 
adverse  reactions  to  mucosal  surfaces 
resulting  from  the  use  of  such  products  have 
been  reported. 

4.  Potassium  Chloride  is  now  the  active 
ingredient  that  the  majority  of  dentists 
recommend,  since  it  is  the  only  desensitising 
agent  that  can  be  combined  with  a  clinically 
effective  level  of  fluoride  like  that  found  in 
most  family  toothpastes. 


inclusion 


Although  dentine  sensitivity  is  an  extremely 
common  and  often  distressing  condition  for 
sufferers,  it  can  be  controlled  by  daily  use  of 
one  of  a  number  of  specialist  toothpastes. 

While  products  containing  strontium 
chloride  remain  the  most  widely  used,  the 
recent  introduction  of  toothpaste  containing  a 
clinically  effective  level  of  fluoride  together 
with  the  desensitising  agent,  potassium 
chloride,  means  that  this  type  of  product  is 
now  the  most  widely  recommended  by  the 
dental  profession. 

Sales  of  sensitive  toothpastes  are 
increasing  their  share  of  the  total  toothpaste 
market,  despite  premium  pricing,  as  a  result 
of  high  levels  of  dental  endorsement  and 
promotion  including  television  advertising. 
This  market  sector  therefore  offers 
pharmacists  an  opportunity  to  capitalise  on  the 
growing  awareness  of  this  common  condition. 


Breath  of  fresh  air 

Bad  breath,  or  halitosis,  affects  almost  everybody  at  some  time.  John  Cannell 
MSc,  FPS,  C.  Chem,  FRSC,  MBIRA,  pharmaceutical  consultant  to  Warner 
Lambert  Health  Care,  looks  at  its  causes  and  treatment. 


Unpleasant  breath  odour  of  varying  degrees 
occurs  in  many  people.  There  is  no  doubt  that 
oral  malodour  affects  almost  everyone  at  some 
time.  It  is  not  necessarily  evidence  of  any 
systemic  or  oral  disease  although  some  oral 
odours  are  associated  with  specific  diseases. 
For  example,  malignant  diseases  involving  the 
mouth  may  be  accompanied  by  extreme  oral 
malodour;  objectionable  breath  odour  may 
also  be  caused  by  sinus  infections.  While  oral 
malodour  may  not  indicate  a  pathological  state, 
it  is  perceived  as  socially  offensive  and  its 
prevention  or  alleviation  confers  a  real  benefit 
on  sufferers. 

About  90  per  cent  of  oral  malodours 
originate  in  the  mouth.  Stomach  odours  make 
little  contribution  to  breath  odour  since  the 


such  as  exfoliated  buccal  epithelium,  food 
debris,  saliva  and  blood.  Proteins  undergo 
proteolysis  to  amino  acids  which  are  futher 
degraded  to  volatile  sulphur  compounds 
(VSCs).  The  two  compounds  to  which  oral 
maladour  is  primarily  due  are  hydrogen 
sulphide  (H,S)  and  methane  thiol  (CH,SH). 
The  micro-organisms  responsible  for 
production  of  these  compounds  are  Gram- 
negative  anaerobic  bacteria  predominantly  of 
the  genera  Fusobacterium  and  Bacteroides. 
These  reside  in  the  gingival  crevice,  on  the 
tongue,  in  interdental  spaces  and  in  plaque. 

In  a  healthy  mouth  when  saliva  stagnates, 
as  in  sleep,  VSCs  accumulate  which  is  why 
there  is  often  some  oral  malodour  on  waking. 
It  has  been  estimated  that  as  many  as  nine  out 


Subjective  assessment  of 
oral  malodour 


oesophagus  is  normally  a  collapsed  tube  and 
only  during  eructation  can  odiferous  gases  be 
expelled  from  the  stomach  into  the  mouth. 
Lung  air  is  responsible  for  breath  odour  only 
in  smokers  and  where  there  are  volatile 
odourous  substances  circulating  in  the  blood 
following  the  ingestion  of,  for  example,  garlic, 
alcoholic  drinks  and  some  drugs. 

Odour  originating  in  the  mouth  results 
from  bacterial  activity  in  the  mouth.  The  smell 
is  produced  by  the  putrefactive  action  of 
micro-organisms  on  proteinaceous  substrates 


of  ten  people  have  some  unpleasant  breath 
odour  when  they  wake  up.  Such  breath  odours 
are  transient  and  disappear  as  the  stagnant 
saliva  is  removed.  Where  there  is  disease  in 
the  mouth  such  as  gingivitis,  periodontitis  or 
ulcerative  stomatitis,  oral  malodour  is  greatly 
exacerbated.  In  periodontitis  additional 
substrate  is  provided  through  increased 
exfoliation  of  epithelial  tissue  and  the  effusion 
of  blood  and  crevicular  exudate.  Some 
haemorrhage  is  always  associated  with 
periodontitis  and  blood  contains  factors  which 


Figure  1 


Figure  2 


X  -  Waler 
O  —  Placebo 
+  —  Listerine 


Elapsed  Time  After 
Treatment:  Minutes. 


Post  Treatment  Time:  Minutes. 
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THE  JORDAN  V-TUFT 
CLEANS  YOUR  TEETH 
BETTER  THAN 
ANY  OTHER 


Recent  independent  clinical  research  has  again 
proved  that  the  Jordan  V-Tuft  removes 
plaque  more  effectively  from  between  the 
teeth,  where  most  tooth  and  gum 
disease  occurs. 


CONSUMERS  DEMAND 
HIGH  PERFORMANCE 

Extensive  market  research  just  com- 
pleted in  the  U.K.  shows  that  the  informed 
consumer  is  looking  for  a  toothbrush  that 
offers  the  highest  levels  of  effective  oral  hygiene 
—conclusive  tests  prove  that  the  Jordan  V-Tuft 
delivers  this  performance. 

PREMIUM  SECTOR  CONTINUES  TO  GROW 

The  premium  or  'professional'  sector  now  accounts 
for  over  50%  (sterling)  of  the 


total  U.K.  Toothbrush  market  and 
as  consumers  become  more  aware 
of  the  importance  of  oral  hygiene,  this 
trend  is  bound  to  continue— the  Jordan 
V-Tuft  is  a  premium  range. 

JORDAN-EUROPE'S  NO.  1  TOOTHBRUSH 

Jordan  have  already  earned 
themselves  the  No.  1  position  in  Europe  and 
now  believe  the  time  is  right  to  embark  on  the 
biggest  ever  investment  in  the  U.K.  to  tell  your 
customers  precisely  how  effective  the  Jordan  V-Tuft 
toothbrush  is!  This  investment  will  take  the  V-Tuft 
message  to  your  customers  through  a  full  colour  national 
poster  and  magazine  campaign. 

JORDAN-THE  COMPLETE  RANGE  Jordan  manufacture  a 
complete  range  of  toothbrushes,  dental  sticks  and  dental  floss- 
all  are  available  through  major  chemist  wholesalers. 

Jordan* 

EUROPE'S  NO.  1  TOOTHBRUSH 


/ 


ORAL  HYGIENE 


accelerate  bacterial  growth  and  stimulate 
odour  production. 

Treatment 


Since  most  oral  malodour  is  the  result  of 
bacterial  growth  utilising  a  proteinaceous 
substrate,  it  follows  that  it  should  be  possible 
to  reduce  odour  production  by  removing  as 
completely  as  possible  the  substrate  and 
reducing  the  numbers  of  the  bacteria 
responsible  for  production  of  VSCs.  The 
former  implies  the  removal  of  food  residues  by 
thorough  toothbrushing  and  flossing  which 
help  to  reduce  the  numbers  of  organisms 
particularly  by  the  removal  of  plaque.  But 
since  training  and  a  high  degree  of  motivation 
are  necessary  to  consistently  clean  teeth 
properly  it  is  also  of  value  to  use  a  properly 
formulated  antiseptic  mouthwash. 

Rinsing  the  mouth  with  water  brings  about 
some  reduction  of  breath  odour  by  washing 
away  some  of  the  stagnating  saliva  and  with  it, 
some  of  the  substances  that  form  a  substrate 
for  bacterial  growth.  The  effect  is,  however, 
of  short  duration.  Rinsing  with  a  flavoured 
mouthwash  has  a  similar  effect  slightly 
enhanced  by  the  effect  of  the  volatile 
flavouring  compounds  in  temporarily  masking 
the  odour.  An  antiseptic  mouthwash  on  the 
other  hand,  by  reducing  the  number  of  the 
bacteria  that  produce  the  malodorous 
compounds,  exerts  a  more  prolonged  effect 
which  may  last  for  up  to  four  hours.  This  is 
shown  in  two  diagrams  above  (redrawn  from 
a  paper  published  in  the  journal  of  Dental 
Research)  which  show  the  effects  of  rinsing 
with  water,  a  placebo  mouthwash  and  an 
antiseptic  mouthwash  on,  respectively, 
numbers  of  odorigenic  bacteria  (figure  1)  and 
subjectively  assessed  malodour  (figure  2). 

It  is  significant  that  30  niinutes  after  rinsing 
with  mouthwash  the  odour  of  the  breath  was 
perceived  as  more  pleasant  than  it  should  have 
been,  judging  by  the  level  of  VSCs  alone  (not 
shown) .  This  is  due  to  odour  masking.  It  is  also 
significant  that  his  effect  is  not  detectable 
subsequently  showing  that  odour  masking  is 
a  short  term  effect  and  that  the  prolonged 
reduction  in  oral  malodour  was  due  to  the 
reduction  in  the  numbers  of  odorigenic 
bacteria  brought  about  by  the  mouthwash. 

Antiseptic  mouthwashes  can  also  retard 
the  accumulation  of  dental  plaque  which,  in 
addition  to  contributing  to  oral  malodour,  is  the 
precursor  of  gingivitis,  periodontitis  and 
caries.  The  use  of  antiseptic  mouthwashes  is 
not,  however,  to  be  regarded  as  an  alternative 
to  other  measures  of  good  mouth  hygiene  but 
as  complementary  to  them. 

The  treatment  of  oral  malodour  is  related 
to  its  origin.  In  the  very  small  proportion  of 
cases  in  which  it  is  due  to  systemic  disease  the 
sufferer  will  almost  certainly  be  aware  of  this . 
In  such  cases  a  mouthwash  will  have  only  a 
temporary  masking  effect.  Breath  odour  due 
to  highly  flavoured  food  and  drink  or  to 
smoking  may  also  be  masked  for  a  time  by 
using  a  mouthwash. 

In  the  majority  of  cases  where  odour  is  the 
result  of  bacterial  activity  in  the  mouth, 
treatment  must  aim  to  improve  mouth 
hygiene.  Teeth  should  be  brushed  and  flossed 
thoroughly  and  regularly.  But  since  organisms 
producing  the  odours  reside  in  such  sites  as 
the  gingival  crevice  and  crypts  on  the  surface 
of  the  tongue,  the  use  of  an  antiseptic 
mouthwash  is  also  indicated.  Where  the 
malodour  is  severe  or  where  there  is  any 
reason  to  suspect  gingivitis  or  periodontitis  — 
both  common  conditions  —  the  person  should 
be  advised  to  seek  the  advice  of  a  dentist. 
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Steady  growth . . . 

In  recent  years,  manufacturers  have 
reinforced  steady  growth  in  the  toothbrush 
market  through  advertising  and  promotions. 
Greater  awareness  among  consumers  has 
seen  growth  in  the  professional  sector 
outstripping  that  of  the  traditional  brushes, 
such  that,  for  the  first  time,  Mintel  suggest 
that  professional  brands  will  account  for  more 
than  half  of  all  brushes  sold  in  1988. 

Oral-B  dominate  the  professional  sector 
with  21-22  per  cent  of  all  sales,  according  to 
trade  estimates.  The  company  themselves 
claim  a  29  per  cent  share  of  the  market 
through  pharmacies,  where  professional 
brushes  are  stronger  anyway,  with  an 
increase  of  16  per  cent  year  on  year. 

Oral-B's  brand  marketing  manager 
Gabnelle  Brown  says  that  recent  growth  in 
the  company's  share  is  due  to  the  success  of 
the  new  Plus  range,  which,  she  says,  by 
March  and  April  this  year  was  already 
accounting  for  5  per  cent  of  all  brush  sales  in 
pharmacies. 


Plus  leading  the  way  for  Oral-B 


"Not  only  is  the  premium  price  of  the 
product  an  attractive  proposition  to  retailers, 
our  support  for  the  brand  in  terms  of 
advertising  and  generating  dental 
endorsement  have  all  been  significant 
contributive  factors,"  she  says.  Oral-B  are 
also  turning  their  thoughts  to  appearance  on- 
shelf  for  1988,  with  the  launch  of  two 
merchandisers  —  one  for  interdental  products 
(C&D  last  week  pl52)  and  one  to  hold  the 
company's  four  basic  toothbrush  ranges. 

pharacter  merchandising  has  also  been  a 
strong  point  with  Oral-B,  and  this  year's 
"Bugs  Bunny  and  friends"  set  of  children's 
toothbrushes,  which  is  proving  a  great 
success,  picks  up  on  a  trend  towards  classic 
characters  which  are  all  the  rage  this  year. 

Stafford-Miller,  whose  Sensodyne  Search 
toothbrushes  claim  around  a  10  per  cent 
market  share,  say  they  are  investing  £2. 6m 
behind  their  brand  this  year.  The  company  is 
half  way  through  a  two  month  national 
television  campaign  which  it  says  will  reach  78 
per  cent  of  all  housewives  at  least  five  times. 

Stafford-Miller's  claim  that  Search  4  is  the 
dental  profession's  favourite  design  and  the 
one  they  most  use  themselves  is  featured  in  a 
women's   Press  campaign   that  runs 


throughout  the  Summer. 

Character  merchandising  is  also  being' I 
used  by  Stafford-Miller  who  have  enlisted  the  1 
help  of  the  Thundercats  from  the  children's  i| 
cartoon  series  to  woo  the  under  12s. 

Johnson  &  Johnson  claim  a  10  per  cent  a 
value  share  for  Reach,  with  sales  up  81  per  jql 
cent  since  last  Spring's  relaunch.  A  £1.5m  lj 
advertising  campaign  —  featuring  the  '  'flip  top  » 
head"  —  runs  until  October. 

Colgate  claim  a  4  per  cent  share  for  their !  I 
three  toothbrush  ranges  —  Double  Action,  M 
Sensitive  Action  and  newly  launched  Compact :  I 
Head  with  sales  up  21  per  cent  on  1987. 

Jordan  have  repeated  their  Guarantee  ji 
Promotion,  initially  launched  in  June  1987,  :|E 
which  they  say  demonstrates  their  continued | 
confidence  in  the  V-tuft's  superior  cleaning  i 
ability.  Consumers  who  purchased  a  Jordan  V- '  IE 
tuft  were  guaranteed  to  have  cleaner  teeth  or  |  JI 
would  be  refunded  the  full  purchase  price.  The  HI 
company  says  that  only  18  brushes  out  of  II 
432,000  sold  were  returned. 


...  slow  decline  I 

Despite  a  slow,  but  long-term,  decline,  there) *| 
are  still  15  million  denture  wearers  in  the  UK, !  | 
according  to  Stafford-Miller.  Even  with)  I 
improvements  in  oral  hygiene,  preventative;  1 
and  restorative  dentistry,  the  decline  is  offset ^jl 
to  some  extent  by  the  elderly  living  longer,!! 
and  an  increase  in  the  proportion  of  partial  Hi 
dentures  being  fitted. 

Stafford-Miller  estimate  the  denture  jd! 
cleanser  market  will  be  worth  around  £27m  at'  .it 
rsp  in  1988,  equating  to  35  million  packs. m)I 
Around  73  per  cent  of  denture  wearers;  !! 
regularly  use  a  specialist  product,  thejjl 
company  says.  Of  all  sales,  brushing  brands!  ]! 
comprise  a  quarter,  scaling  brands  the  rest,  j  1 

Denture  cleanser  brand  share 
(%  value  March/April  1988)  II 


Steradent  original 

23.2 

Dentu-Creme 

16.3 

Steradent  minty 

10.5 

Steradent  deep  clean 

10.2 

Steradent  powder 

9.5 

Denclen 

9.8 

Efferdent 

4.8 

Superdent 

1.4 

Source:  Stafford-Miller 


Market  growth  is  relatively  flat,  up  only  J 
7.1  percent  in  four  years.  Stafford-Miller  say  :m 
the  soaking  sector  as  a  whole  has  been  static,  \m 
with  the  brushing  sector  growing  by  48. 7  per  |l 
cent  over  the  same  period. 

The  company  says  that  its  Dentu-Creme  HI 
—  with  claimed  growth  of  60  per  cent  between  i  :| 
1982  and  1987  —  is  the  only  denture  cleanser  |« 
to  be  TV  advertised.  A  second  burst  of  thejjl 
national  television  campaign  started  on  July  25 , 1 
and  will  run  to  the  end  of  August. 

Stafford-Miller  estimate  the  denture' 
fixative  market  will  be  worth  £8. 7m  at  rsp  in  | 
1988  (6  million  packs).  Awareness  and  a 
penetration  is  low,  with  only  around  12  per  ]ij 
cent  of  all  denture  wearers  using  fixatives. 

Stafford-Miller  claim  an  81.5  per  cent  i 
sterling  share  of  all  fixative  sales  for  their  pj 
Super  Poligrip,  Super  Wernets  and  Dentu- 
Hold  brands.  The  fixative  brands  are  also  the  ;  I 
subject  of  national  TV  advertising  —  a  six- 
week  burst  started  on  July  25. 
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Segmentation 

Larger  pack  sizes,  a  move  towards  using  a 
"smaller  squeeze",  intense  price  competition 
and  an  abundance  of  extra  value  offers,  whcih 
Colgate  say  are  now  diminishing,  mean  the 
toothpaste  market  has,  in  volume  terms,  been 
almost  static  for  the  past  five  years,  though 
achieving  inflation-linked  value  growth. 

While  the  '70s  and  early  '80s  saw  the 
development  of  the  family  brand  concept, 
firstly  concentrating  on  control  of  decay  with 
fluoride,  then  combining  plaque-controlling 
ingredients,  the  late  '80s  have  seen  a  host  of 
specialist  areas  develop. 

The  sensitivity  sector  is,  say  Beecham, 
growing  at  twice  the  rate  of  the  market  as  a 
whole.  And  25  per  cent  of  adults  are  estimated 
to  suffer  from  tartar  build-up,  hence  the 
growth  of  tarter-control  formulae. 

Beecham  say  growth  in  the  milk  teeth 
sector  is  three  times  that  of  the  rest  of  the 
market,  spurred  on  by  the  growing 
recognition  that  keeping  milk  teeth  up  to  the 
natural  moment  of  replacement  helps  adult 
teeth  grow  more  evenly. 

Toothpaste  —  brand  shares  (%) 


Colgate 

25 

Macleans  (Beecham) 

15 

Crest  (Proctor  &  Gamble) 

11 

Aquafresh  (Beecham) 

8 

Sensodyne  (Stafford-Miller) 

7 

Ultrabrite  (Colgate) 

7 

Signal  (Gibbs) 

6 

Mentadent  (Gibbs) 

6 

SR  (Gibbs) 

5 

Beecham  estimate  toothpaste  turnover  in 
1988  will  reach  £120m  (up  6  per  cent)  with 
major  family  ranges  accounting  for  77  per  cent 
anti-tartar  control  brands  12  per  cent, 
sensitivity  brands  9.5  per  cent  and  milk  teeth 
brands  1.5  per  cent. 

But  Beecham's  estimate  of  the  outlets 
where  sales  will  occur  make  grim  reading  for 
independents,  who  are  credited  with  only  4 
per  cent  against  9  per  cent  for  Boots  and  14 
per  cent  for  drug  stores. 

Colgate  say  their  brand  leading  Dental 
Cream  outsells  its  nearest  rival  Macleans  by 
nearly  two  to  one.  A  brand  new  £3. 2m  national 
TV  campaign  will  support  Colgate  great 


regular  flavour  in  the  second  half  of  this  year; 
at  the  same  time  a  new  campaign  for  blue 
minty  gel  will  be  aimed  specifically  at  children. 

For  their  part,  Stafford-Miller  claim 
Sensodyne  toothpaste  is  the  number  one 
selling  brand  in  retail  chemists  with  a  21  per 
cent  sterling  share.  A  new  "open  book" 
commercial  is  appearing  nationally  on 
television  until  the  middle  of  August. 

The  company  says  that  1988  will  also  see 
£lm  investment  below  the  line,  with 
consumer  offers  running  throughout  the 
Summer  months;  4  million  samples  will  be 
dispatched  to  dentists  during  the  year. 

Elida  Gibbs  say  the  toothpaste  market  is 
seen  by  consumers  as  a  relatively  low  interest 
category,  so  pricing  and  below  the  line  activity 
becomes  more  important.  Prices  have  seen  a 
steady  increase  this  year,  but  the  market 
remains  highly  competitive. 

Gibbs  major  activity  so  far  in  1988  has  been 
the  launch  of  the  Mentadent  P  gum  health 
system,  comprising  the  relaunched 
Mentadent  P  toothpaste  now  in  two  flavours 
-  mint  and  original  aniseed  —  along  with  a 
three  angled  handle  professional  toothbrush. 

In  a  £3m  national  TV  campaign  backing  the 
relaunch,  a  "slice  of  life  Mentadent  couple" 


cham  brands  at  two  and  fou> 


will  be  used  to  explain  how  oral  health  fits  into 
general  health  awareness. 

Beecham  too  are  active  on  the  promotional 
front,  with  further  TV  support  planned 
towards  the  end  of  1988  including  £1.5m  on 
Aquafresh.  The  Macleans  sensitive  brand  will 
be  supported  in  the  Press  with  a  £250,000 
campaign,  and  Macleans  Milk  Teeth  will 
benefit  from  a  £150,000  campaign  in  mother 
and  baby  magazines. 


Nielsen  detail  sector  growth 


Nielsen  Marketing  Research  record  sterling 
growth  in  all  sectors  in  the  year  to  April,  with 
grocers  in  the  main  outperforming  the  chemist 
and  drugstore  sector. 

Chemists  and  drugstores  now  hold  over  50 
per  cent  of  sales  in  only  one  sector  —  mouth 
fresheners  —  and  of  the  50.4  per  cent  share, 
chemists  take  over  half,  at  56.7  per  cent. 
Nielsen  suggest  mouthfreshener  business 
should  be  worth  £17.33  a  month  to 


independents,  £33.67  a  month  to  multiples. 

Best  growth  during  the  year  for  chemists 
was  in  toothbrushes,  up  around  17  per  cent  in 
value  (grocers  24  per  cent).  Nielsen  say  that 
sterling  growth  is  created  by  a  shift  to  more 
expensive  "professional"  toothbrushes,  with 
banded  packs  and  character  merchandising 
increasing  sales. 

Chemists  hold  22  per  cent  of  the  market, 
with  grocers  on  56  per  cent.  Independent 


Value  of  oral  hygiene  business  to  chemists:  average  sales 
per  store  per  month  (£) 


Multiples 

Independents 

Toothpastes 

136.43 

72.00 

Toothbrushes 

81.54 

44.56 

Mouth  fresheners 

33.67 

17.33 

Denture  cleansers 

50.21 

22.93 

Denture  fixatives 

30.78 

21.44 

Oral  lesion  preparations 

42.43 

34.30 

otol  Efferverscent  Tablets 
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toothbrush  sales  should  be  around  £44.56  a 
month,  multiples  £81.54. 

Toothpaste  sales  are  moving  again,  helped 
no  doubt  by  £8m  of  advertising  spend,  most  of 
it  on  TV.  Nielsen  record  7  per  cent  growth  in 
chemists ,  and  1 2  per  cent  in  grocers ,  who  hold 
the  lion's  share  —  76  per  cent. 

Growth  is  coming  from  specialist  sectors, 


YGIENE 


like  sensitive  teeth  and  tartar  control,  say 
Nielsen,  with  pump  dispensers  a  developing 
premium  sector  contributing  to  growth. 
Despite  a  poor  looking  share,  toothpastes  are 
a  large  market,  and  Nielsen  suggest  multiple 
sales  should  be  £136.43  a  month, 
independents  £72  a  month. 

Nielsen  record  a  slow  decline  in  unit  sales 


of  denture  cleansers  and  fixatives,  though 
value  sales  show  an  inflation-related  increase. 
However,  the  company  says  there  is  a 
traditionally  low  penetration  of  potential  users. 
Denture  fixatives  remain  a  niche  for 
pharmacy,  with  limited  ranges  in  grocers  and 
drugstores.  Average  monthly  sales  £44.37  for 
independents;  £80.99  for  multiples. 


ORAL  HYGIENE  MARKETS  BU! 
VALUE  SALES  INCREASE  —  YEA 


HESS  GROWTH 
1  TO  APRIL,  1988 


ORAL  HYGIENE  MARKETS  BY  RETAIL  SECTOR 
(°/o  VALUE  OF  SALES  -  YEAR  TO  APRIL,  1988) 


|        1  CHEMISTS  &  DRUGSTORES 


|        |  GROCERS 


MOUTH  FRESHENERS    TooTHRRI  sHEs 


TOOTHPASTES 


liENTl'RE  CLEANSERS 


MOUTH  TOOTHBRUSHES  TOOTHPASTES  DENTURE 
FRESHENERS  CLEANSERS 


CHEMISTS*  DRUGSTORES 


GROCERS 


For  young  and  old 

Janssen  say  that  sales  of  Daktarin  oral  gel, 
launched  as  a  P  medicine  a  year  ago,  are 
concentrated  on  the  very  young  (oral  thrush) 
and  very  old  (denture  related  fungal 
infections). 

The  majority  of  consumers  are  learning 
about  the  product  from  pharmacists,  though 
dentists  are  now  recommending  the  product 
too,  the  company  says. 


And  babies 

Ashe  promise  new  activity  for  their  Maws 
Punch  &  Judy  toothpastes  for  babies  and 
young  children  later  in  the  year.  The  company 
says  that  despite  heavy  competition  in  1987, 
the  range  enjoyed  sterling  sales  up  13.7  per 
cent. 


Trusty  Steed! 

Gold  Spot  sales  are  up  60  per  cent  on  last  year 
according  to  Ashe  Consumer  Products,  with 
the  launch  of  the  new  ice  fresh  variant  and 
repackaging  of  the  entire  range  the  major 
impetus. 

The  television  campaign  which  Ashe 
report  was  such  a  success  in  the  TVS  region 
in  January,  has  this  month  been  given  an  airing 
in  the  Granada  and  Anglia  regions. 

Double  Amplex  capsules  and  the  rest  of 


the  Amplex  range  of  mouth  fresheners  and 
mouthwashes  are  currently  benefitting  from 
a  £lm  national  television  campaign  which  runs 
until  November. 


National  Endekay 

One  of  the  most  interesting  launches  of  the 
vear  is  Endekay  dental  health  gum,  from 
Stafford-Miller. 

Now  available  nationally  after  a  test  market 
in  the  Anglia  TV  area,  Stafford-Miller  say  the 
product  has  a  UK  market  potential  for  sales  of 
£3m  plus  during  the  first  year. 

Each  piece  of  Endekay  gum  contains  20mg 
of  urea  BP,  which  is  said  to  act  as  a  buffer, 
directly  neutralising  plaque  acids  produced  by 
bacteria  from  fermentable  carbohydrates.  In 
addition,  chewing  the  gum  stimulates  salivary 
outflow  by  up  to  500  per  cent  compared  with 
resting  flow  rate,  which  also  encourages  acid 
neutralisation,  the  company  says. 

The  company  sees  dental  endorsement  as 
the  key  factor  in  generating  regular  product 
usage.  However,  following  the  successful  use 
of  TV  advertising  in  the  Anglia  test  market, 
TV  support  is  being  extended,  initially  to  the 
London  and  TVS  regions,  in  a  new  campaign 
running  for  four  weeks  in  August. 


Eucryl  display 

The  relaunch  of  both  variants  last  November 
has  increased  Eucryl  toothpowder's  brand 
leading  share  of  the  stain  removing  sector, 
according  to  LRC  Products. 

The  revised  positioning  of  smokers 
original,  which  helps  remove  stains,  plaque 
and  control  tartar  build-up  and  fresh  mint, 
which  brings  out  the  whiteness  of  your  teeth, 
is  designed  to  achieve  greater  consumer 
understanding  say  LRC. 

Throughout  this  month  and  next,  a  special 
two  dozen  pre-packed  display  unit  containing 
12  of  each  variant  is  available  to  pharmacies, 
supported  by  a  trade  discount. 


Chemist  boost 

Some  20  per  cent  of  all  sales  of  Braun  electric 
toothbrushes  are  now  being  made  by 
independent  chemists.  The  company  says  that 
chemist  sales  have  doubled  in  the  past  12 
months,  but  the  market  remains  in  its  infancy 
with  an  estimated  4  per  cent  penetration. 

The  pharmacist  is  important,  says  Braun's 
assistant  product  manager  for  oral  care 
Andrew  Turner.  "Independents  are  held  in 
high  regard  by  the  consumer  and  have  an 
important  role  to  play  in  oral  hygiene,  which 
offers  tremendous  potential  given  that  98  per 
cent  of  the  population  suffer  from  gum  disease 
or  tooth  decay  at  some  time. ' ' 

The  company,  which  claims  to  make  nine 
out  of  every  ten  electric  toothbrushes  sold  in 
the  UK,  says  that  the  TV  advertising 
campaign  over  the  peak  Christmas  period 
resulted  in  a  doubling  of  sales,  and  a  roll  on 
effect  into  1988  with  sales  60  per  cent  up. 

And  now  Braun  say  that  their  domination 
of  the  electric  market  is  set  for  a  further  boost 
as  their  products  have  been  endorsed  by  the 
American  Dental  Association  as  "effective 
cleansing  devices  for  use  as  part  of  a 
programme  for  good  oral  hygiene".  The 
ADA's  seal  of  approval  will  now  be  included  on 
labels  and  promotional  materials. 

In  an  effort  to  provide  a  more 
comprehensive  service  to  dentists  the  sales 
force  of  Braun's  sister  company  oral  B  is  now 
detailing  the  range  nationwide. 
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The  fastest  growing  denture  cleanser  is  also  the  only  one  advertised.  That's  why  our  TV 
:ommercial  is  now  backed  with  the  biggest  spend  ever.  Our  £1.5  million  campaign  starts 
his  month.  Stock  and  display  all  three  sizes  ofDentu-Creme,  and  tune  in  for  bigger  sales.  M 


THE  AVENT  FEEDER, 


STORER, 


Ell 


MABE  IN  EN6UAN0 

b-m 


TRAINER, 


FEEDING  SYSTEM 


C: 


AV=jr 


PROFIT  MAKER. 


The  Avent  Feeder 
combines  the  unique  Avent 
feeding  bottle  with  the  soft, 
naturally-shaped  Avent 
silicone  teat. 

Unscrew  the  top,  screw 
on  the  training  spout 
and  it  instantly  becomes  a 
training  cup. 

Or  screw  on  the  airtight 
sealing  lid  and  cap  and  you 
have  a  handyjar  for  storing 
and  travelling. 

That's  how  versatile, 
and  more  importantly  how 
convenient,  the  Avent 
Feeding  System  is  for  today's 
mothers. 

It  has  been  designed  to 
the  highest  safety  specifica- 
tions and  is  just  one  of  many 
superior,  high  value  items  in 
the  innovative  Avent  range. 


THE  REVOLUTIONARY 

STEAM  STERILISER 
RRP  £30.39  (EXCL  VAT) 
I  HADE  t24  32(EXCL  VAI  ) 

(Others  include  the  rev- 
olutionary Steam  Steriliser 
and  the  first  single-handed 
action  Breast  Pump.) 

Like  all  Avent  products, 
the  Feeding  System  is  being 
supported  by  extensive 
colour  advertising  and  can 
offer  you  generous  margins 
on  every  unit  sold. 

To  mothers  it's  a  feeder, 
trainer  and  storer.  To  you 
it's  a  potential  profit  maker. 

I  HE  AVENT  FEEDING  SYSTEM 
RRP£1  •)(,  (EXCL  VAT) 
TRADE  i  1  31  (EXCL  VAT) 


ave  i  r 

PURELY    FOR  BABIES 

MAIM-  IN  ENCJI  ANIi 


(  ANNON  BABYSAT!  LTD.,  LOWER  ROAD, 
GLEMSFORI),  SUFFOLK  CO10  7QS. 
TEL  (0787)280191 


Buoyant  growth 

According  to  Warner-Lambert,  mouthwashes 
and  breath  fresheners  are  a  sector  that  is 
showing  buoyant  growth  of  12  per  cent  in 
value  terms  in  chemists,  who  claim  around  50 
per  cent  of  the  £13m  market. 

However,  the  company  says  the  real 
success  story  is  in  independents  where  year 
on  year  growth  to  March  was  20  per  cent .  The 
company  claims  over  80  per  cent  of  value  sales 
in  the  total  market  for  Listerine  and 
Listermint.  Warner-Lambert  put  their 
success  down  to  a  number  of  factors ,  not  least 
the  effect  of  their  high  recall  Clifford  the 
Dragon  TV  advertisements. 

Relative  newcomers  Reckitt  &  Colman 
predict  the  mouthwash  market  will  grow  by  23 
per  cent  in  1988.  The  company  puts  Dettol 
mouthwash  in  the  medicated  sector,  which  it 
says  is  experiencing  faster  growth  than  the 
non-medical  sector. 

The  cost-effective  nature  of  their  product 
is  said  to  be  a  big  bonus  —  each  100ml  is  said 
to  contain  enough  concentrated  solution  to 
produce  four  litres  of  antiseptic  mouthwash, 
or  eight  litres  of  breath  freshener. 

Gum  massage 

Nicholas  Laboratories  report  steady  growth 
for  their  interdental  cleansers  and  gum 
massage  sticks  Interdens.  The  company  says 
the  dental  sticks,  which  are  impregnated  with 
a  breath  freshener,  remove  plaque  and  food 
particles  which  cannot  be  reached  by  a 
toothbrush  from  between  the  teeth. 


ORAL  HYGIENE 


Denivit  sales  up 

Sales  of  Denivit  toothpolish  in  the  past  12 
months  are  up  25  per  cent  on  the  previous 
year,  say  Nobel  Consumer  Goods  Ltd,  who 
forecast  increases  of  a  further  10  per  cent  in 
the  coming  year.  Sales  of  the  breath  freshener 
are  picking  up  too,  with  increases  of  10  per 
cent  last  year,  Nobel  say. 

Coupon  offers  have  proved  successful  in 
the  past,  and  Nobel  are  using  the  same 
formula  for  1988.  The  July  30  issue  of 
Woman 's  Realm  will  offer  free  samples,  and 
Nobel  expect  to  give  away  11,000  samples 
through  Bella  in  September. 

For  pharmacists,  Nobel  plan  a  13  as  12 
promotion  through  distributors  Ernest 
Jackson  of  Devon  in  October  through  to 
December. 


Anbesol  promoted 

Whitehall  Laboratories  say  their  pharmacy- 
only  distributed  product  Anbesol,  promoted 
primarily  for  baby  teething,  but  also  indicated 
for  mouth  ulcers  and  toothache,  has  seen 
consistent  growth  over  the  past  few  years. 

Anbesol  is  currently  being  promoted  with 
half  page  colour  advertisements  in  mother  and 
baby  publications. 

Rinstead  push 

Kirby-Warrick  sav  they  are  spending 
£350,000  in  1988  in  a  two-pronged  push 


behind  their  mouth  ulcer  treatment  Rinstead 
pastilles  and  gel.  Advertising  in  national 
dailies,  the  Sunday  Press  and  women's 
magazines  runs  throughout  the  year.  And  the 
company  has  produced  a  new  tower  display- 
unit  for  pharmacies  which  holds  14  pac^s  of 
pastilles  and  12  packs  of  Pharmacy  only  gel. 


Pearl  Drops  smile 

Carter-Wallace  say  that  test-marketing  in 
selected  outlets  for  their  newly  repackaged 
Pearl  Drops  produced  sales  up  50  per  cent 
year  on  year.  The  new  design,  which  keeps 
the  girl's  face,  but  closes  up  on  her  smile, 
replaces  a  pack  that  was  being  seen  as  dated. 
Pack  colours  have  been  refreshed  too,  with 
spearmint  now  in  aqua  green  and  freshmint  — 
which  replaces  regular  —  in  marine  blue. 

Sector  broadens 

Dep,  who  took  over  the  Topol  brand  last  year 
from  Jeffrey  Martin,  say  the  product  has 
maintained  its  number  one  position  in  the  stain 
fighting  sector  since  its  Winter  relaunch.  The 
company  claims  a  25  per  cent  share  of  a 
market  worth  £7-8m. 

Dep  say  the  strain  removing  sector,  first 
established  ten  years  ag3,  is  showing  renewed 
growth  during  the  first  quarter  of  1988.  Topol, 
traditionally  a  smokers'  toothpaste,  is  now 
being  promoted  to  non-smokers  as  evidence 
regarding  food  and  wine  stains  mounts.  Appeal 
among  younger  consumers  is  broadened  by  a 
new  fluoride  spearmint  variant. 


S0MINEX.  THE  ONLY  0TC  REMEDY  FOR 
TEMPORARY  SLEEPLESSNEZZZZ . . . 


Every  night  thousands  of  people 
experience  temporary  disturbances  to 
their  normal  sleeping  patterns.  They 
may  have  trouble  getting  to  sleep,  or  in 
staying  asleep. 

Sominex,  formulated  by  Beecham, 
is  the  only  specific  OTC  sleeping  aid 
you  can  recommend  to  those  of  your 
customers  who  suffer  from  temporary 
sleeplessness. 

It  is  known  that  there  are  two 
distinct  types  of  sleep,  both  important 
during  a  good  night's  rest. 

Research1  shows  that  the  active 
ingredient  in  Sominex,  promethazine, 
increases  the  amount  of  orthodox  (non- 
REM)  sleep  without  disturbing  the 
amount  of  paradoxical  (REM)  sleep, 
thus  giving  an  overall  increase  in 
sleep.  In  tests,  all  of  the  subjects 
felt  that  Sominex  had  helped  them 
to  enjoy  a  better  night's  sleep. 

With  Sominex  you  can  count  on 
extra  sales,  while  your  sleepless 
customers  can  stop  counting  sheep. 
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AMILORIDE  HYDROCHLORIDE  5mg 


YDROCHLOROTHIAZIDE  50mg 


CO-AMILOZIDE 


5/50mg 


THIS  NEW  BRITISH 
APPROVED  NAMED  GENERIC 
IS  NOW  AVAILABLE  ONLY 
FROM  KERFOOT  PHARMACEUTICALS 


NOW  Bl 
ADVERTISE 
MEDICAL 


IN 


SPECIAL  OFFERS! 


F)  Kerfoot 

zJ  Pharmaceuticals 


ORDERLINE  061-330  4531 

or  contact  your  local  Kerfoot  Representative 


OUR  QUALITY. .YOUR  PEACE  OF  MIND 


AAHv 
Unichem 
—  round? 

It  was  surprising  to  read  that 
"AAH  has  been  asked  by  a 
number  of  Unichem  members  to 
support  them  in  a  co-ordinated 
challenge  against  the  expulsion 
action  by  the  Unichem  directors. ' ' 
(C&D  July  16). 

Perhaps  Mr  Revell  would  be 
prepared  to  quantify  his 
statement,  differentiating 
between  those  who  asked  and 
those  who  were  asked  to  ask!  Any 
"member"  incapable  of 
maintaining  £3,000  per  month 
purchases (other  than  those  who 
have  ESP  status)  could  hardly  be 
called  supportive. 

'AAH  would  prefer  a 
weaker  Unichem  now?' 

Of  the  original  700  or  so 
accounts  which  were  terminated, 
somewhat  less  than  1  per  cent 
pursued  "re-instatement",  so  are 
we  to  believe  that  AAH  are 
financing  a  campaign  on  behalf  of 
so  few,  or  could  it  be  that  AAH 
would  prefer  a  weaker  Unichem 
pic  now  than  a  stronger  one  in 
1990?  Could  it  be  that  simple? 

If  the  loss  of  business  from 
A  AH  to  Unichem  is  not  of ' '  major 
consequence"  (Business  News 
July  23)  then  why  all  the  fuss? 
Surely  the  way  to  increase 
turnover  is  to  give  better  terms.  It 
worked  well  with  Lloyds' 
Chemists  and  would  presumably 
be  welcomed  by  all  AAH's 
customers.  Then  all  would  be  in 
receipt  of  a  standard  discount 
structure  in  place  of  the  current 
multilevel  rates,  and  would  find 
themselves  competing  with  the 
multiples  on  equal  terms. 

AAH  consider  the  cost  of  their 
"attack"  to  be  "not  substantial" 
(Business  News  July  23),  but  if 
I  were  a  shareholder  I  would  want 
this  expenditure  quantified,  as  it 
appears  to  be  without  justification, 
unless  earlier  statements  were 
underestimates  or  simply 
misleading. 


Script  check, 
but  when? 

Mr  Alan  Smith,  chief  executive 
Pharmaceutical  Services 
Negotiating  Committee,  says  the 
feelings  of  the  PSNC  are  a 
"commonsense  and  practical 
response  to  the  vexed  problem  of 
supervision  and  that  they  come 
mid-point  between  the  Society's 
viewpoint  and  the  LPC 
Conference  resolution. ' ' 

Whether  they  do  or  not 
depends  on  which  report  you 
read,  The  Pharmaceutical  Journal 
or  Chemist  &  Druggist.  In  the 
C&D  Mr  Smith  is  purported  to 
have  said  that  it  is  essential  for 
public  safety  that  before  the 
dispensed  product  is  handed  to 
the  patient  there  should  be  a  final 
check  by  the  pharmacist. 
According  to  the  PJ  report  he  says 
that  a  pharmacist  should  be 
involved  at  some  stage  in  the 
dispensing  process  "preferably" 
(my  quotes)  making  a  final  check 
on  the  dispensed  product. 

Now  this,  surely,  is  the  crucial 
point.  I  think  that  we  are  almost  all 
agreed  that  a  pharmacist  need  not 
directly  supervise  during  all 
stages  of  the  dispensing  process- 
the  controversy  is  all  about  that 
final  check,  mandatory  or  not. 

Clarification  please,  Mr  Smith! 


Trevor  Pope 

Bracknell 

Unfortunately  Mr  Smith  was  not 
available  to  clarify  the  matter 
this  week,  but  reference  to  the 
C&D  reporter's  notebook  shows 
the  word  "essential"  was  used  — 
Editor 


New  group? 

A  group  of  pharmacists  of  Afro- 
Caribbean  descent  wish  to  form  an 
association  to  share  and  create 
experiences  and  knowledge.  For 
further  information  please  write 
to:  N.  Lynch-Shyllon, 
MRPharmS.  c/o  PAPA,  12  St 
Mary  Road,  Waltharnstow, 
London  El 7. 


verpool  Li 
in  need 


Further  to  your  leader  in  the  C&D 
on  June  11,  the  contractors  of 
Liverpool  held  an  open  meeting 
and  fully  endorsed  your  viewpoint. 

The  meeting  consisted  of  a 
true  cross  section  of  employee, 
company  chemist  and  indepen- 
dent pharmacist  contractors. 
After  a  long  debate  lead  by  Mr 
Michael  Kirk,  independent 
proprietor  and  oxygen  supplier 
from  Old  Swan,  Liverpool  13,  it 
was  resolved,  without  a  single 
opposing  view,  that: 

1.  Oxygen  is  a  drug  and  must  be 
respected  as  such. 

2.  All  domiciliary  oxygen  supplies, 
be  they  via  cylinders  or 
concentrators,  must  be  closely 
monitored  by  pharmacists. 

3.  Dispensing  and  delivery  of 
oxygen  must  be  by  or  under  the 
direct  supervision  of  a  pharmacist 
and  in  this  respect  prescriptions 
for  oxygen  are  no  different  from 
any  other  medicine. 

4.  It  is  wholly  inappropriate'  for 
pharmaceutically  unqualified  staff 
to  be  entrusted  with  such  an 
important  responsibility  as  the 
supervision  of  domiciliary  oxygen 
therapy,  when  inevitably 
questions  regarding  life  saving 
drugs  such  as  bronchodilators, 
steroids  and  antibiotics  will 
commonly  be  asked. 

5.  The  Local  Pharmaceutical 
Committee  minutes  regarding  the 
ambiguous  BOC  statement  and 
oxygen  supply  be  supported. 

For  information,  the  LPC 
minute  of  June  9  reads: 

' '  British  Oxygen  —  The  LPC 
examined  the  ambiguous  Press 
statement  and  after  long  and 
heated  debate  resolved  to  record 
that  the  Liverpool  LPC 

a)  Deprecates  the  dispensing  of 
oxygen  by  anyone  other  than 
qualified  pharmacists. 

b)  Views  the  extended  role  as 
enabling  the  visiting  pharmacist  to 
give  the  needy  patient  that 
professional  advice  which  would 
not  otherwise  be  available. 


Anthony  Peel 

Batley 


N.  Lynch-Shyllon 

Ley ton  E10 


Jeremy  Clitherow 

LPC  Secretary,  Liverpool  LPC 


provide  the  best  support 


•  A  new  range  of  Class  I.  II  and  III 
graduated  support  hosiery  •  Av  ailable  from 
all  wholesalers  •  Doctor  detailing*  Pharmacy 
Information  Kit*  Made  to  measure  service 
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Can  I  come  back  to  this 
point  about  the  eventual 
value  of  UniChem  shares 
-  if  the  Members  vote 
for  the  conversion  and 
flotation  sn  !»<}>,  how 
much  would  I  get?" 


"A  leading  firm  of  stockbrokers  have  given  an 
indicative  value  of  at  least  £84  million  for  the 
society*  -  with  the  planned  seven  million  shares 
in  Members'  hands  in  1990,  that  makes  each  share 

potentially  worth  at  least  £12. " 


"So,  if  I  joined  this 
exclusive  club,  my  initial 
400  shares  cost  me  £400, 
.isimd  €&mM  be  worth 
£4800  or  more  in  1990. 
So  how  do  I  obtain  more 
shares?" 


"We  plan  to  offer  FOUR  MILLION  extra  shares  to 
our  Members  before  the  vote  on  conversion  is 
taken  in  1990.  These  extra  shares  will  be  allocated 
pro-rata  to  all  Members  spending  on  average  over 
£7,000  each  month. " 


"What  if  I  joined,  then 
had  to  leave  for  some 
reason  before  the  vote 
in  1990  -  what  would 
happen  to  my  shares?" 


"Simple  -  you  would  get  your  money  back.  If  you 
retire,  you  should  be  able  to  keep  your  shares  for 
the  future.  Its  like  'heads  you  win,  tails  you  get 
your  stake  back!" 


...  and  a  fter  flotation ? " 

"Deciding  when  to  sell  your  shares  will  be  entirely 
up  to  you  -  the  value  could  go  up  or  down,  as  with 
any  other  share  quoted  on  the  Stock  Exchange, 
but  you  could  hang  onto  them  as  a  longer-term 
investment  and  receive  regular  dividends!" 


Join  us  Today 

UniChem 

This  advertisement  has  been  issued  by  UniChem  Limited  ("the  Society")  in  order  to  promote 
its  scheme  for  the  increase  of  shareholdings  in  the  Society.  It  has  been  approved  by  Phillips  &  Drew 
Securities  Limited  which  provides  corporate  finance  services  to  the  Society.  If  you  are  in  any  doubt 
about  the  implications  of  the  Share  Scheme  you  are  recommended  to  obtain  the  advice  of  your 

investment  advisers. 

Under  the  Society's  rules  the  shares  may  not  currently  be  transferred  or  sold  to  any  third  party. 
The  shares  will  only  become  transferable  if  the  Society  is  converted  into  a  Public  Limited  Company 
following  an  appropriate  resolution  of  the  Members  in  General  Meeting. 


*Full  details  of  the  scheme  and  the  basis  of  valuation  are  set  out  in  UniChem's 
updated  document  "Heralding  The  Next  Era". 


BUSMESS 


Disney  bids 
for  Polaroid 

Valt  Disney's  nephew  has  put  in 
bid  to  buy  Polaroid. 

Shamrock  Holdings  Inc,  an 
ivestment  company  owned  by 
toy  Disney  in  the  United  States, 
.ave  acquired  8  per  cent  of 
'olaroid's  common  stock  and 
ave  offered  $40  a  share  for  the 
est. 

Polaroid's  shares  on  the  New 
fork  Stock  Market  last  week  rose 
rom  $34  to  $40.75  after  the  news 
-roke. 

In  a  statement  from  Polaroid's 
unerican  headquarters  on  July  20 
he  company  says  it  will  study  the 
iroposal. 

Elsewhere  it  is  expected 
'olaroid  will  strongly  resist  the 
akeover  bid.  Only  last  week  the 
ompany  announced  plans  to 
nprove  its  existing  business  by 
noving  into  conventional  film 
ales  and  shedding  up  to  8  per  cent 
■fits  US  workforce.  (Business 
ii'ews,  last  week). 


BRIEF 


'olley  have  published  a  new  tax 
;uide  for  1988-89,  designed  for 
he  "non-expert".  It  covers  all 
he  main  UK  taxes  and  areas  like 
lensions  and  sick  pay,  and  takes 
iccount  of  relevant  legislation  up 
o  and  including  the  Finance  Act 
988.  It  is  available  from  mid- 
\ugust  with  a  special  price  for  a 
nonth  of  £14.45. 


Ballot  boost  for 
Unichem  —  but 
validity  questioned 


Unichem  this  week  announced  85 
per  cent  of  ballot  votes  cast 
supported  their  scheme. 

Some  2,329  voted  in  the 
ballot,  nearly  60  per  cent  of 
members,  and  of  those  1,908 
voted  in  favour  of  the  scheme,  325 
against,  and  there  were  96 
abstentions. 

The  vote  was  pretty  much  in 
line  with  that  cast  at  Unichem's 
first  AGM  in  May,  which  saw 
1,905  vote  in  favour,  and  287 
against  (see  C&D,  May  21,  p 
1013)  but  which  was  later  claimed 
to  be  invalid. 

Unichem's  chairman  David 
Mair  said  the  return  was  high  and 
believes  it  should  end  the  debate 
once  and  for  all. 

But  campaigning  pharmacist 
John  Newbould  still  remains 
confident  about  the  EGM  he  has 
called  (Business  News,  last 
week)  and  points  out  that  votes 
"for"  still  represent  under  half 
the  membership.  He  says  he  is 
"happy  with  the  way  things  are 
going";  with  votes  coming  in 
about  the  same  rate  as  they  did  for 
his  previous  requisition. 

AAH  pharmaceutical  director 
Bill  Revell  said  this  week  that  he 
was  confident  the  validity  of  the 


HIGH  QUALITY  GRADUATED 
COMPRESSION 

HOSIERY  EOR  F.P.10  PRESCRIFI  IONS. 

Sewn  in  labels  showing  washing  instructions,  class  and 
size  make  repeat  prescriptions  easy. 


COMPRESSION  CLASSES  1 ,  2  and  3  IN  ALL 
SIZES  READILY  AVAILABLE.  OPEN  TOE 
DESIGN  IN  CLASSES  2  AND  3 


through  I  NK  HEM,  CREDENHILL  and  other 
wholesalers. 


Medi  U.K.  Ltd..  Fields  Yard.  Plough  Lane. 
HEREFORD  HR4  OEL.  Tel:  0432  51682 


latest  Unichem  vote  would  be 
challenged,  firstly  because 
expelled  members  —  some  like 
Mr  Dyer  of  James  Wilson 
(Chemists)  with  their  cases 
pending  —  were  not  allowed  to 
participate.  Many  of  them,  he 
said,  were  questioning  the  £3,000 
a  month  threshold  set  in  January. 

Secondly  he  claims  the  ballot 
forms  did  not  accommodate  for 
companies  voting  —  with  a  name 
and  authorised  signature.  It  was 
the  lack  of  a  company  name  and 
signature  which  caused  some  of 
John  Newbould's  requisition 
forms  to  be  found  invalid. 

Unichem's  management 
services  director  David  Walker 
told  C&D  that  unlike  a  prox>  vote 
or  requisition  form  the  ballot  vote 
requires  only  a  signature  from  the 
company,  which  can  be  validated 
by  the  account  number. 

'  'We  can  not  accept  members 
expelled  should  have  been  allowed 
to  vote,  Mr  Dyers  case  is  quite 
unique,"  said  Mr  Walker. 

And  he  confirmed  that 
Unichem  would  be  taking  legal 
action  to  stop  Mr  Newbould 
calling  his  September  EGM,  but 
said  that  they  were  still  finalising 
which  approach  they  should  take. 


CWE  merge 
with  Unican 

Continental  Wine  Experts  are 
merging  Unican 's  operations  with 
their  own  and  closing  Unican 's 
Bristol  factory  which  will  result  in 
about  40  redundancies. 

The  decision  has  been  made 
following  their  purchase  of  Unican 
from  Ranks  Hovis  McDougall  at 
the  end  of  1987.  They  now  believe 
it  would  be  more  economical  to 
run  operations  from  their  one  site 
in  Norwich  which  they  say  is  big 
enough  to  take  on  both  lines. 

For  the  moment  all  lines  will  be 
continued  unchanged  and  brands 
will  continue  to  be  sold  under  their 
own  brand  name,  but  CWE 
believe  the  range  will  benefit  by 
being  handled  by  one  office  and  by 
receiving  the  backing  from  an 
enlarged  group. 

The  40  job  losses  all  result 
from  the  Bristol  closedown. 


Drink  to  it 

Beecham  Bovril  Brands  are 
investing  an  extra  £1.6m  to 
increase  production  of  Ribena 
ready-to-drink  by  one  million 
cartons  a  week. 

The  money  is  being  spent  on 
new  equipment  at  their  factory  at 
Coleford,  Forest  of  Dean,  in  an 
expansion  scheduled  for 
completion  next  year.  It  has 
created  80  new  jobs  at  the  site 
says  the  company. 


THINKING  ABOUT  SHOPFITTING? 


*  for  a  superb 
looking  shop 
+  increased 
t/o  and  profits 

PLEASE  RING 
01-805  6240 


MODISPLAY  (SHOPFITTING)  LTD 

1  L0CKFIELD  AVE,  ENFIELD,  MIDDX  EN3  7UU. 
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ERRAT 


'Red  Book'  index 


We  blame  the  computer  of  course,  but  our  apologies  to  all 
recipients  of  the  new  "C&D  Reference  Book"  who  have  noted 
that  part  of  the  index  has  been  subject  to  "line  slippage".  A 
revised  complete  index  is  published  below. 


Addicts,  dispensing  for  84 
Addicts,  syringe  supply  (ethics)  101 
Additives,  [  numbers  76 
Advertisers  index  128 
Advertising,  NHS  contract  84 
Advertising  (ethics)  99,100 
Aircraft,  permitted  items  106 
Animal  feeds  (ethics)  101 
Antioxidants,  E-numbers  76 
Area  Chemist  Contractors  Committee  (NHS 
Scotland)  90 
Area  Pharmaceutical  Committee  (NHS  Scotland) 

90 

Asthmatics,  additives  76 


Baby  foods  (ethics)  101 
Blood  pressure  measurement  (ethics)  100 

Blood  pressures  72 

British  National  Formulary  87 

Business  aids  (NPA)  12,14 

Business  names  105 

Buying  a  business  43 

c 

Camoquin  (ethics)  100 

CD  requisitions  51 

Childhood  disease  68 
Children,  sale  of  chemicals  98.100 

Children,  sale  of  medicines  97 

Child-resistant  containers  (ethics)  1 00 

Clearing  House  (NPA)  13 

Closing  hours  44 

Cobalt  in  animal  medicines  101 

Code  of  Ethics  97 

Colours,  E  numbers  76 

Commission  for  Racial  Equality  44 

Common  Services  Agency  89 

Competence,  professional  98 

Compression  hosiery  66 

Computer  data  45 

Confidentiality  (ethics)  98 

Consumer  credit  44 

Consumer  Protection  Act  48 

Contact  lens  solutions  58 

Containers,  re  use  (ethics)  100 

Containers  (NHS)  87 

Contraceptive  advice  (ethics)  100 

Contract  applications  (NHS)  82 

Contract  of  employment  39,43 

Control  of  Pollution  Regulations  101 

Controlled  Drugs  51 

Council  statements  100 

Coupex(NPA)  13 

Credit  brokerage  44 

Cyclizine  (ethics)  100 


Data  Protection  Act  45 

Dental  prescriptions  (NHS)  87 

Destruction  of  CDs  52 

DHSS  addresses  27 

Diluents  external  21 

Diluents  internal  18 

Disciplinary  procedures  43 

Dishonest  staff  37 

Dismissal  of  staff  37 

Doctor's  stock  order  (NHS  Scotland)  91 


Dose  reminder  devices  (ethics)  1 00 

Drug  information  services  34 

Drug  Tariff  (E&W)  85 

Drug  Testing  Scheme  (E&W)  85 

Drug  Testing  Scheme  (Scotland)  91 

E 

EEC  free  movement  of  pharmacists  104 

EEC  medical  treatment  106 

EEC  offices  27 

Emergency  supply  of  CDs  52 

Emergency  supply  of  POMs  (ethics)  100 

Employment  protection  37,39 

Endorsements,  prescription  (E&W)  92 

English,  competence  in  (ethics)  100 

Essential  Small  Pharmacies  Scheme  85 

Export  of  CDs  52 

I:  numbers  76 

F 

Fair  wages  (NHS  contract)  87 

Family  Practitioner  Committee  88 

Financial  services  (NPA)  12 

First  aid  at  work  42 

First  aid  boxes  42 

First  aid  to  the  public  73 

First  aiders  42 

Forged  prescriptions  (ethics)  101 

Free  movement  of  pharmacists  104 


Generics,  endorsement  (NHS)  92 

Generics,  product  liability  50 

Generics,  solid-dose  colours  111 

Generics  suppliers  114 

Glue  sniffing  (ethics)  100 

Glyceryl  trinitrate  tablets  (ethics)  101 

Grievance  procedures  43 

H 

Haematological  values  72 

Half-day  closing  44 

Half-day  payments  (JIC)  102 

Handwriting  requirements  (CD)  51 

Health  Boards  (Scotland)  89 
Health  Service  Commissioner  for  Scotland  89 

Health  &  Safety  at  Work  Act  40,42 

Hire  transactions  44 

Hold  up  procedure  109 
Holiday  entitlement  (JIC)  102,103 

Holiday  remedies  106 

Holidays,  NHS  contract  84 

Homoeopathic  products  (ethics)  101 

Hosiery,  compression  65 

Hosiery,  endorsements  92 

Hours  of  service  (NHS)  82 

Hours  of  work  (JIC)  102 
Hyperactive  children,  additives  affecting  76 

I 

Import  of  CDs  52 

Industrial  methylated  spirit  105 

Infectious  diseases  68 

Injuries  at  work  40 

Insulins  81 

Insurance  105 

Interfirm  comparison  12 

Invidious  distinction  (ethics)  99 


L 


Labelling  of  medicines  (ethics)  101 

Laxatives  (ethics)  101 

Legal  services  (NPA)  12 

Local  Pharmaceutical  Committees  36,87 


M 

Racial  discrimination 

4' 

Mail  order  medicines  (ethics) 

98 

Reagents,  NHS  supply 

8i 

Maternity  pay 

38 

Repeat  prescriptions  (CD) 

5 

Meal  times 

44 

Resuscitation 

7 

Medical  certificates 

39 

Retail  prices  index 

10 

Medicines  licensing 

50 

Retirement 

13.4 

Merchandising 

108 

Rota  payments  (JIC) 

10 

Midwives,  CD  supply 

54 

Rota  services  (NHS  Scotland) 

9 

Migril  (ethics) 

101 

Rural  areas,  NHS  script  charges 

8 

Mouth-to-mouth  resuscitation 

73 

Rural  areas  (NHS  Scotland) 

9 

Rural  areas  (NHS) 

8 

National  Appeal  Panel  (NHS) 


90 


National  Consultative  Committee  for  Pharmacy 

(NHS)  89 

NHS  addresses  28 

NHS  contract  applications  82 

Nostrums  licensing  50 

Nostrums  safety  50 

NPA  Board  of  Management  1 1 

NPA  branches  26 

NPA  executive  staff  13 


Ostomies,  drug  effects  64.66 

Ostomies,  types  61 

Out-of-pocket  expenses  (NHS)  87 

Overtime  (JIC)  102 

Ovulation  tests  57 

Oxygen,  endorsement  (NHS)  92 

Oxygen  service,  providing  93 
Oxygen  supply  (NHS  England  &  Wales)  86 

Oxygen  supply  (NHS  Scotland)  91 


Paracetamol  (ethics)  101 
Parallel  import  licences  117 
Parallel  imports  (ethics)  101 
Patient  records  45 
Pay  statement  43 
PET  containers  (ethics)  100 
Pharmaceutical  General  Council  (Scotland)  90 
Pharmaceutical  services,  NHS  (E&W)  82 
Pharmaceutical  services,  NHS  (Scotland)  89 
Pharmaceutical  Services  Committee  88 
Pharmaceutical  Services  Negotiating 
Committee  87 
Pharmaceutical  Standing  Committee  (Scotland) 

90 

Pharmacokinetic  services  (ethics)  101 
Pharmacy,  opening  a  105 
Pharmacy  Mutual  Insurance  13 
Pharmacy  planning  (NPA)  13 
Pharmacy  Practices  Committee  (NHS  Scotland) 

90 

Pharmacy  Practices  Subcommittee  82,88 
Pharmacy  premises  (ethics)  99 
Pharmoney  (NPA)  12 
Phensedyl  abuse  (ethics)  101 
Prescription  charges  88 
Prescription  Pricing  Authority  88 
Pregnancy  testing  (ethics)  101 
Pregnancy  tests  56 
Pregnant  employees  38 
Prepayment  certificates  (NHS)  89 
Prescription  forms  (NHS)  86 
Prescription  pricing  (NHS  Scotland)  90 
Prescription  pricing  (NHS)  87 
Preservatives,  E-numbers  76 
Prices  Act  48 
Pricing  special  offers  46,48 
Product  licences  50 
Product  safety  50 
Professional  organisations  27 
Professional  services,  definitions  99 
Promotion  of  medicines  (ethics)  97 


Public  relations  (NPA) 

Q 

Qualifications,  use  of  (ethics) 
R 


Safe  custody  of  CDs  5 

Safety  at  work  4 

Safety  of  products  5 

Safety  standards  5 

Salary  scales  (JIC)  10, 

Sale  pricing  46 

SDC  "top  tens"  10 

Selenium  in  animal  medicines  10 

Self-help  groups  3< 

Selling  a  business  4| 

Sex  discrimination  4:1 

Shops  Act  4' 

Sickness  absence  3! 

Sickness  pay  39,10; 

Slimming  products  (ethics)  9 

Solvent  misuse  (ethics)  98.101 

Solvents,  sales  of  9) 

Special  offer  pricing  46,4(1 

Spectacles,  sale  of  (ethics)  10 

Staff  discipline  3 

Staff  misconduct  3 

Staff  training  12,101 
Standing  Advisory  Committee  (NHS) 

Stationery,  business  101 

Stock  control  101 

Stoma  appliances,  endorsements  9 

Stoma  care  6! 

Substitution  (ethics)  10: 

Sub  normal  employees  (JIC)  10! 

Sunday  closing  4' 

Sunday  payments  (JIC)  102,101 

Superintendent  pharmacist,  duties  9! 

T 

Termination  of  employment  39,10: 
Theophylline  sustained  release  (ethics)  101 


Titles,  use  of  restricted 
Tobacco  sale  (ethics) 
Trade  Descriptions  Act 
Trade  organisations 
Trade  union  membership 
Trading  titles  (ethics) 
Training  (NPA) 
Travel  vaccination 
Trusses  (NHS) 


Unfair  dismissal 
Urine  values 


y 


98,99,10!  i 
101 
4( 
2/ 
3/ 
101 
12 
70 
86 


37,38, 
72 


Vaccination  for  travellers 
Value  Added  Tax 
Vitamins 

w 

Wage  rates  (JIC) 

Waste  disposal,  RPSGB  guidance 
Whitley  Council  (Pharmaceutical) 
Wholesale  dealer  licence 
Wine  licence 


z 


ZD  endorsement 


70 
106 
74 


103 
101 
88 
50 
106 
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APPOINTMENTS 


BUYER/MANAGER 


London 


TOILETRIES 

c£22,000  +  bonus 


OUR  CLIENT  is  a  prestigious  retailer  with  an 
international  reputation  for  the  range  and  quality  of 
its  merchandise  and  the  excellence  of  its  customer 
service. 

THE  ROLE  is  to  manage  and  still  further  develop 
an  already  thriving  business  within  a  business,  with 
a  turnover  of  £4m  and  a  staff  of  25.  The  manager 
will  also  have  full  responsibility  for  buying  all  male 
and  female  toiletries,  from  establishing  policy  to 
handling  negotiations  with  suppliers.  This  is  a  very 
visible  and  high-profile  appointment  in  the  store 
management  team. 

THE  REQUIREMENT  is  for  an  energetic, 
enthusiastic  and  well-qualified  manager,  trained  by 
a  well-known  retail  organisation  and  with  at  least  5 
years'  toiletries  buying  experience.  Strong 
emphasis  is  placed  on  ability  to  manage. 
Candidates  must  be  able  to  demonstrate  a  flair  for 
leading,  motivating  and  training  a  team  to  achieve 
demanding  business  and  personal  goals.  A  wide 
knowledge  of  toiletries  is  required,  to  ensure 
competitive  purchasing  of  the  high  standard  of 
merchandise  that  customers  at  this  store  expect. 

THE  REMUNERATION  PACKAGE  will 
include  a  salary  of  about  £22 ,000  plus  commission 
share  scheme  and  health  insurance. 

Please  reply  in  complete  confidence 
enclosing  a  C  V  and  quoting  reference  1 78G 
to  the  Chairman. 

Tanstead  Associates  Ltd 

Executive  Search  &  Selection 

West  End  House,  11  Hills  Place,  London  W1R  1AG 

a  member  of  the  Tanstead  Professional  Group 


STORE  MANAGER 
Required 


Expanding  Multiple  requires  Store  Manager 
to  organise  and  run  drug  store  side  of  a  new 
5,000  sq.ft.  Pharmacy. 

Retail  experience  in  drug  store  including 
purchasing,  merchandising  and  stall 
management  desirable. 

Good  Salary,  Bonus  and  Benefits  available  to 
the  right  candidate. 

Please  write  to: 

The  Administrator 

CHEMYS  GROUP  OF  SHOPS 

Unit  15,  Adam  Business  Centre 
Cranes  Farm  Road,  Basildon 
Essex  SS14  4JF. 


AGENTS 


H0NEYTUSIN  HERBAL  COUGH  LINCTUS 

AGENTS  REQUIRED  TO  SELL  TO 
HEALTH  STORES  AND 
CHEMISTS. 

Please  contact:  KEITH  HOPKIN  at 
3  PENTREPOETH  ROAD,  MORRISTON, 
SWANSEA  SA6  6AA. 
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APPOINTMENTS 


UK  Sales 
Opportunities 

Evans  Medical  is  one  of  the  fastest  growing  pharmaceutical  houses  in  the  UK.  We  manufacture  and 
market  throughout  the  world  a  wide  range  of  essential  medicines.  These  include  vaccines  for  third  world 
immunisation  programmes,  Influenza,  BCG  and  Tuberculin.  In  addition,  our  hospital  division  provides 
numerous  injectable  products  and  our  retail  division  supplies  OTC.  brand  leaderssuch  as  Mycil,  Dequadin 
and  J/lylax,  in  addition  to  one  of  the  widest  ranges  of  unbranded  prescription  medicines. 

Competitive  SALES  PEOPLE  WANTED  for  the  Sales  and  Marketing  of  our  retail  pharmacy  products. 
An  enviable  record  of  success  reflected  in  both  sales  and  profitability  has  led  to  expansion  and 
opportunities  to  join  our  highly  motivated  sales  team  throughout  the  UK. 

The  successful  candidates  must  possess  the  self  confidence,  drive,  skills  of  communication  and  ambition 
to  maintain  and  build  on  our  position  in  the  competitive  business  sector  You  will  have  considerable  scope 
for  your  personal  development  to  further  an  already  successful  sales  career  More  importantly  the 
package  of  competitive  salary  cat  generous  bonus  scheme  and  benefits  will  be  based  on  your  ability  to 
persuade  us  that  you  have  the  qualities  which  these  demanding  positions  require. 

For  an  application  form  please  contact:  Michelle  Huntley,  Evans  Medical  Limited, 
Langhurst,  Horsham,  West  Sussex  RH12  4QD.  Telephone:  Horsham  (0403)  41400. 


EVANS, 


MANAGEMENT  SYSTEMS 


AT  LAST! 


NOW  YOU  CAN  RUN  ALL  YOUR  SYSTEMS  ON 

ONE  COMPUTER 
EPoS  •  LABELLING  ®  PATIENT  RECORDS 

WELL  PROVEN  RANGE  OF  REAL  TIME  SYSTEMS 
ALREADY  USED  IN  SINGLE  SHOPS,  MULTIPLE 
BRANCHES,  MAIN  BRANCHES  AND  WAREHOUSES. 

details  from  FAIRSCAN  on  042- 128-3077 


PRESCRIPTION  LABELLING 


Simply 
the  best 


I  A  FULL  RANGE  OF  COMPUTER 
LABELLING  SYSTEMS 

i  PATIENT  MEDICATION 
RECORD  LABELLING 

Either  full  system  or  program  only 

I  FREE  DIRECT 

ORDER  ENTRY  TO  VeStriC 


Contact  David  Coleman  or  Mike  Spnnce  MPS 
tor  a  demonstration  or  trial 
PARK  SYSTEMS  LTD.  41-43  Parliament  Street 
Liverpool  L8  5RN 
Telephone  051-708  8800 


THE  ONLY  NPA  RECOMMENDED  COMPUTER  LABEL  SYSTEM 


John  Ritfiardfon 
Computer!  Ltd 


►  In  Pharmacy  Labelling 

►  In  Auto-Order  Stork  Control 

►  In  Customer  Service 

►  In  Systems  Development 


10%  Discount  to  all  NPA  members 

I  KKKIM  )S  I  ,  Preston  PR 5  BBK  Telephone:  (0772)  323763 


PRESCRIPTION  LABELLING 


QUALITY  LABELS 


DELIVERED  IN  14  DAYS 
-  OR  NO  CHARGE - 

Phone:  051-708  8800 

Park  Printing, 

41-43  Parliament  Street, 

Liverpool  L8  5RN. 

OFFER  APPLIES  TO  U.K.  MAINLAND  ONL  Y 
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SHOPFITTINGS 


STOCK  FOR  SALE 


A1 


marspec 

'SHOPFITTI NO  LTD 


A  complete  shopfitting  and  design  service,  al 
competitive  prices  for  the  pharmacist. 


Southern  Office: 

Unit  4b, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington, 
i  hrshirr 

Tel:  0925  827292 


Shopfitting  styles 
for  modern  selling 


X 


*  Individual  styling 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Limitless  choice  of  finishes 


*  Dispensary  fittings 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  No  |amming.  No  fall  out 

*  Competitive  prices 


a 


Apeils  Systems  Limited, 
Unit  P,  Kingsway  Ind.  Estate 
Kingsway,  Luton,  Beds  LU  1  1  LP 
Telephone:  Luton  (0582)  4571  1  1 


APEILS 


FA  MA 


vx~i — I 


0626  •  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CMA*lCS  1USINESS  M«K.  OlD  NiWTON  >OAD  HtATHHtlD  DEVON  TQ12  6UT 


FOR 
PRICE  LIST 

■QUOTES 
GENERAL  ADVICE 
PLEASE  CONTACT 
MERVYN  GREEN  MPS 

EURIMPHARM  L 

UNIT  A6,  83  COPERS  COPE  ROAD, 
BECKENHAM,  KENT  BR3  1NR 
TEL:  01-658  2255  TELEX  263832 


MANY  SPECIAL  OFFERS 
THIS  MONTH 


f    J^EW  jWlCENSES 


Lux  L 


iINE 

SH0PFITTERS  FOR  THE  PHARMACY 

REFITS,  NEW  INSTALLATIONS,  CEILINGS,  SHOPFRONTS 
ELECTRICAL,  FINANCE,  NPA  &  NUMARK  APPROVED. 
SO  CONTACT  US  NOW. 

LUXLINE  LTD 

8  COMMERCE  WAY,  LEIGHTON  BUZZARD  BEDS 
TEL:  0525-381356 


STOCK  FOR  SALE 


50  FILMS  PER  DAY  MINILAB  FOR  SALE 

Space  required  9ftx6ft.  Ideal  for 
drugstore/chemists,  this  KIS  Magnum  Speed 
Minilab  will  process  up  to  50  films  per  day.  GP  70% 
on  return.  2  years  old,  6  months  warranty,  1 
weeks  training  £5000  including  delivery  and 
installation. 

Owner  buying  bigger  Minilab 
Tel:  (0224)  770826  and  ask  for  Murray. 


THE  FILM  MAN 

DAVEROTHWELL 


1  1  0/1  2  exposure 

1  1  0/24 

1  26/1  2 

1  26/24 

135/12  from 

1  35/24  from 

1  35/36  from 

Disc  from 

HR  1  00/400.  1  20 

FUJI  Chrome  1  OO  1  35/24 

FUJI  Chrome  400  1  35/36 

FUJ1 1  CN  1  1  0/24 
FUJI  CN  1  35/24 
FUJI  CN  1  35/36 
GLOSSY  4in  x  1  75 


from  35  pence 
from  75  pence 
2 5  pence 
from  55  pence 
70  pence 
75  pence 
£1  .OO 
from  65  pence 
95p 

inc  £2.50 

processing 

£3.00 
£  1  .OO 
£1  .50 
£  1  .80 
£32 


Paper  and  chemicals  for  Minilabs  supplied. 

D.  V.  ROTHWELL  LTD, 
1 38  Westmorland  Avenue,  Blackpool  FY1  5QW. 
Telephone:  0253  697094 
Car  phone:  0836  504885 


TO  ADVERTISE  IN 
CHEMIST  &  DRUGGIST  RING 
MARK  SIMPSON  ON 
0732  364422  EXT  218. 
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Jesse's — C&D  on  the  menu 


The  first  shop  opened  by  Jesse 
Boot  in  Nottingham's  Goose  Gate 
in  1884,  has  been  restored  and  is 
to  take  on  a  new  lease  of  life  as  a 
restaurant,  appropriately  named 
Jesse's.  The  menu  features  an 
early  Chemist  &  Druggist  cartoon. 

The  remaining  original  facade 
consisting  of  tall  plate  glass 
windows  supported  by  decorative 
columns  has  been  painted  green 
and  embellished  with  gold.  Inside, 
the  restaurant  is  panelled  in  dark 
green  to  given  an  authentic 
backdrop  to  a  display  of  period 
advertisements  and  an  array  of 
bedpans,  bottles  and  patent 
medicines  of  the  day. 

The  proprietor,  John  Sugden, 
who  has  spent  his  working  life  in 
catering  and  leisure  industries, 
and  is  intent  on  recapturing  the 
launching  of  Boots  from  its 
beginnings  of  a  style  of 
merchandising  not  kindly 
regarded  by  fellow  Victorian 
chemists. 

The  menu  bears  a 
reproduction  of  a  19th  century 
cartoon  and  verse  —  published  in 


the  Chemist  &  Druggist  — 
lampooning  '  'Jesse  the  Scorner ' ' 
in  a  fashion  that  shows  the  impact 


that  Jesse  had  at  the  time, 
breaking  new  ground  in 
advertising  patent  medicines. 


Jesse  the  Fakir  (in  C&D  cartoon,  above),  erstwhile  cabinet-maker,  Bat 
now  a  Director-in-Chief,  By  using  his  brains,  gave  the  pharmacist 
pains,  For  which  they  in  vain  sought  relief.  They  appealed  to  the 
Leaders  —  who  peacefully  slept ,  While  calmly  sought  Jesse  his  end .  .  . 


CPP  Awards 

Application  forms  for  the  College 
of  Pharmacy  practice  Travel 
Awards  1989  are  now  available. 

The  awards  —  valued  up  to 
£1,000  -  include:  The  Geistlich 
Chester  Award  —  open  to  all 
hospital  pharmacists  for 
innovative  work  in  the  clinical 
pharmacy  practice  field. 
■  The  Glyn  Jones  Award,  is  open 
to  community  pharmacists  and 
covers  the  costs  of  investigating 
an  aspect  of  general  practice 
pharmacy. 

B  The  Vestric  Travel  Award,  is 
open  to  both  hospital  and 
community  pharmacists  and 
supports  an  overseas  visit  to 
undertake  a  study  of  relevance  to 
community  and  hospital 
pharmacy. 

More  details  from  the 
Administrator,  College  of 
Pharmacy  Practice,  Bell  House, 
111  Lambeth  Road,  London. 


A  woman's 
work 

Isle  of  Wight  pharmacist  Mary 
Steane  has  been  appointed 
president  of  the  island's 
Soroptomist  group. 

Mrs  Steane,  a  pharmacist  of 
22  years,  who  manages 
Bembridge's  J&M  Steane 
Chemists  with  her  husband,  is  the 
first  pharmacist  to  be  appointed. 
She  was  formerly  president  of  the 
Isle  of  Wight  Branch  of  the 
Pharmaceutical  Society,  but 
transferred  her  time  and 
attentions  to  work  with  the 
Soropotomists  seven  years  ago. 
"There  are  already  GP's  and 
consultants  in  the  society,  a 
pharmacist  adds  a  new  dimension 
to  the  group, ' '  says  Mrs  Steane . 

The  Soroptomist,  Inter- 
national group  is  made  up  of  one 
representative  from  all  kinds  of 


professions  and  businesses.  Their 
aim  is  to  look  beyond  professional 
and  family  concerns  to  subjects  of 
national  and  international 
importance. 

Mrs  Steane  has  chosen  the 
environment  as  this  year's  area  of 
concern  for  the  group,  which  will 
deal  with  causes  like  the  National 
Trust. 


Pharmacy 
gets  on  TV 

The  role  of  the  pharmacist 
adviser  on  medicines  was  recent 
investigated  by  "Getting  On 
the  Central  Televisio 
programme  aimed  at  the  elder! 
Following  the  cookery  slot,  whe: 
Michael  Smith  advised  that  tl 
rosewater  for  the  poached  appi 
recipe  could  be  obtained  froi 
'  'your  local  chemist" ,  NPA  boat' 
member  Peter  Taylor  was  calle 
on  to  explain  the  "Ask  yoi 
pharmacist"  campaign. 

'  'The  campaign  has  gone  vei 
well  indeed.  It  has  had  t 
important  spinoffs  —  a  greate 
number  of  chemists  have  becorrl 
more  aware  of  this  role  and,  < 
course,  the  Government  he 
become  more  aware , "  Mr  Tayk 
said.  The  programme  went  on  t 
look  at  counselling  in  th 
pharmacy  and  the  necessity 
having  a  qualified  assistant. 


APPOINTMENTS 


An  honour 

Strathclyde  University  have  mad|^ 
Professor  John  Stenlake,  who  wa 
head  of  their  School  of  Pharmacji 
until  his  retirement,  an  honorary* 
professor. 

The  degree  was  awarded  tl 
Professor  Stenlake  at  a  ceremonitj 
early  this  month. 

Reckitt  &  Colman:  Colin  Brown  ha!  i 
been  appointed  a  director]! 
responsible  for  the  group' I 
activities  in  Europe. 

Janssen  Pharmaceutical  UK:  Alan  Hick:  1 
is  appointed  director  of  marketing!! 
effective  August  1.  Mr  Hick<iij| 
joined  Janssen  in  1976,  and  hasjl 
held  various  positions  within  thd  II 
Ethical  Division,  covering  produci'l 
managemeiit,  marketing  and  sale:  1 
management. 

Cussons:  Mike  Davies  has  beerll 
promoted  to  a  new  position  a.';  I 
head  of  sales  and  Mike  Fallor  I 
becomes  trade  planning  II 
controller. 
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Manufacturing  &  Distributing  Services 


PARACETAMOL  TABLETS 

IN  BULK,  BLISTER  PACKS,  BOTTLES  OR  STRIP 
CONSULT 

THE  WALLIS  LABORATORY  LTD 

11  CAMFORD  WAY,  SUNDON  PARK 
LUTON  LU3  3AN 
Tel  0582  584884 
Telex  825335  WALLAB  G 


EUROPE'S  LEADING  MANUFACTURER  OF 
PARACETAMOL  TABLETS  BP 


"DORMEL"  MINIATURE  FEEDER 

from  John  Dowell  &  Sons  Ltd  of  Saffron  Walden 


Suppliers  of  the  "Dormel"  Infant  Miniature  Feeder  &  Sparelatex  Teats  for 
well  over  50  yeors  —  obtainable  from  the  ma|oriry  of  Chemist  Wholesalers 
Orders  (wholesale  only)  and  enquiries  to: 
John  Dowell  &  Sens  Ltd,  c/o  R.  Higgs,  264  St  Barnabas  Road, 
Woodford  Green,  Essex  IG8  7DP.  Phone:  01-504  8718. 


PERMASOFT 

Cures  the  embarrassment  of  loose  dentures  for 
good.  PERMASOFT  is  not  a  powder  nor  a  gel 
but  a  material  for  relining  dentures. 
PERMASOFT  is  hygienic,  easy  to  use 
and  semi  permanent 


DENTIFIX 


Emergency  denture  repair  unit  for  plastic  dentures. 
Handy  travel  size  pack  contains  enough  material  for 
several  repairs.  Mends  breaks,  cracks  and  replaces 
loose  teeth. 

AVAILABLE  FROM  ALL  WHOLESALERS 
Dental  Projects  Limited.  Sunbury  on  Thames.  Middx. 


MID-OPTIC  LTD.,  FREEPOST,  DERBY  DE2  8BR 
PHONE:  (0332)  360464 


Retail  Systems  &  Design  Ltd. 

Complete  design  and 
shopfitting  service  for  the 
modern  pharmacist. 


7  Crookham  Road.  Fleet.  Hants.  GU13  8DP      Tel:  (0252)  626218 


Products  that  work 

for  you  and  your  customers 


Bu^feT 


INSECT  REPELLENT 

NATURAL 
FORMULA 
Individually 


These  products  are 
available  trom  your  local 
wholesaler  and  promoted 
dtreel  to  your  customers 


WIPES 

"A 

WW 

m 

Y|  I  A  BRITISH  OWNED  COMPANY 

TORBET  LABORATORIES  LTD 

MAIDSTONE    KENT    ME15  9QQ    Tel  0860  319350 


sealed  moisl  wipes  containing 
synergised  natural  Pyrethrum  Protects 
against  midges,  mites,  mosguitoes  etc  . 
tor  up  to  6  hours  Attractively  packed  in 
10's  for  impulse  purchase  and 
recommendation 


TORBETOL'lcton 


A  non-keratolytic  bacterial  lotion  tor  spots, 
pimples  and  Acne  Promotes  rapid  healing 
by  destroying  pimple-producing  bacteria, 
so  reducing  inflammation  and  clearing 
blocked  pores  Now  available  in  new  50  ml 
pack  tor  over  the  counter  sale 


' Trade  Mark 


Shopfitting  styles 
for  modern  selling 


APEILS  -  UMDASCH  -  FAMA 

—  A  unique  approach  to 
shopfitting 

*  Individual  stvlmg 

*  Attractive  designs 

*  System  based 

*  Unsurpassed  quality 

*  Competitive  prices 

*  Limitless  choice  of 
finishes  to  suit  all  tastes 

Dispensary  fittings  for  the 
professional 

*  Incredible  space  saving 

*  Easy  access  and  vision 

*  Extensive  capacity 

*  Stock  control  Feature 

*  No  lamming.  No  fall  out 


a 


APEILS 


Apeils  Systems  Limited. 
Unit  P,  Kmgsway  Trading 
Estate,  Kmgsway,  Luton.  Beds 
LU1  1LP 

Telephone  Luton  (0582)  4571 11 


Umdasch 


FAMA 
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♦Trademark  of 
the  Stoppers  Co  Ltd 


WITH  OVER  80%+ 
MARKET SHARE THE 
CURRENT  EFFORT  TO 
CUT  OUT  SMOKING 
IS  DOMINATED  BY... 


With  over  9  million  smokers  in  Britain  who  want  to  stop, 
our  huge  share  and  unbeatable  support  mean  that,  in  the 
anti-smoking  aids  market,  there  is  no  substitute. 
@  Undisputed  OTC  brand  leader  and  an  exclusive 

pharmacy  line. 
@  Brand  now  moving  off  your  shelves  faster  than  ever 

before! 

Highly  attractive  special  bonus  offers  now 
available. 

National  £300,000  campaign  continues  in  popular 
press  plus  tactical  support  in  health  &  fitness  related 
media. 


©  Eyecatching  display  outer  proven  to  maximise  sales 
through  impulse  purchase  when  next  to  till. 

@  Free  and  comprehensive  pharmacist/counter  assistant 
training  guides. 

With  top  share  and  top  support,  Stoppers  are  the 
most  popular  anti-smoking  aid  by  far.  So  take  advantage  of 
the  bonus  offers  now  and  make  sure  you  get  your  share. 


RECOMMEND  SMOKERS  STOPPERS. 
YOU'LL  BE  GIVING  GOOD  ADVICE. 

Contact  your  Leo  Representative  or  the  Order  Department  on  08444  7333. 


tNielser 


